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Class 2 LIA

Winners Circle Wallsend

1. Table Of Venue And Application Particulars

Premises

Winners Circle Tavern & Bistro

Address

Wallsend Plaza Shops 29-31, 24 Kokera
Street, Wallsend NSW 2287

Licence Name

Winners Circle Wallsend

Licence Number

LIQH400118155

Local Government Area (LGA)

Newcastle

Neighbouring Local Government Area

Lake Macquarie (north ward)

Business Owner

Flemington Investments Pty Ltd
Phone: 9764 3500

Business Address: 1 Warabrook
Boulevard, Warabrook NSW 2304
Postal Address: 268 Parramatta Road,
Flemington NSW 2140

Business Owner Representative

LAS Lawyers & Consultants
Phone: 9280 4599
Email: e.yoo@laslawyers.com.au

Venue facilities

Tavern, bistro, gaming room, TAB, Keno,
Sky TV, Fox Sports

Entertainment

Raffles, football game tipping
competitions, punters’ club

Current Gaming Machine Threshold

20

Proposed Increase Sought

6 (low range)
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2. Executive Summary

2.1 The applicant seeks to increase the gaming machine threshold of the hotel by 6
pursuant to section 34 of the Gaming Machines Act 2001, thereby bringing the total
gaming machine threshoid of the premises to 26.

2.2 The subject premises is located at Wallsend Plaza Shops 29-31, 24 Kokera
Street, Wallsend NSW 2287, within the bounds of the Newcastle LGA, and is known as
the Winners Circle Wallsend.

2.3  The proposed increase is a low range increase and the hotel is located in the
Newcastle LGA which is a band 3 area.

2.4 Regulation 155 of the Gaming Machines Regulation 2010 provides an exemption
to a premises falling within the scope of the definition of a retail shopping centre where,
among other factors, the shopping centre comprises less than 40 shaps, In the present
instance, the subject shopping centre contains less than 40 shops and accordingly is
eligible for the exemption.

2.4  We submit that the intention behind the legislation is to minimise any potential
harm of gaming machines on persons who might initially attend the shopping centre for
reasons unrelated to gaming but ultimately become addicted to gaming.

2.5  We submit that the overall positive impact of this application on the local
community is sufficient to mitigate any potentially detrimental impact of the proposed
gaming machine threshold increase.
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3. Map of Area — 1km radius

3.1 Venue location

Pursuant to reg. 39(1)(d) a map with a 1km radius around the venue is required
showing the location of the venue and the location and name of any other licensed
premises, any school, hospital or place of public worship, and any sporting or
community facility, however, we note that a suitable map could not be generated to
include the entire 1km radius without losing the identified iocations of each of the
abovementioned organisations. As such, please find below:

(a) a map identifying the location of the venue with a 1km radius without enough
detail to identify relevant streets (Fig. 1),

(b) another map showing a 1km radius around the venue with only the major streets
identified to demonstrate that the map at Fig 1 does indeed feature a 1km radius
(Fig. 2), and

(c) at paragraphs 2.2 ~ 2.6 rg:quisite details for relevantﬁorganisations.

a;

T 22018 Gcog Tam:

Fig. 1 o Fig. 2

3.2 Location and name of any other licensed premises

o Fire Station Hotel, Nelson Street, Wallsend NSW 2287
Wallsend Diggers, 5 Tyrrell Street, Walisend NSW 2287
Lemon Grove Hotel, 112 Nelson Street, Wallsend NSW 2287
D Bar & Grill, 5/7 Tyrrell Street, Wallsend NSW 2287
Colliery Inn Hotel, 87 Cowper Street, Wallsend NSW 2287
Wallsend Sporties, 5 Fogo Street, Wallsend NSW 2287

3.3 Location and name of any school

St Patrick’s Primary School, Macquarie Street, Wallsend NSW 2287
Plattsburg Public School, 1 Ranclaud Street, Wallsend NSW 2287

Wallsend Public School, 26 Martindale Street, Wallsend NSW 2287

Peter Herds School of Floral Design, 43 Whitton Street, Wallsend NSW 2287

3.4 Location and name of any hospital
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¢ SummitCare Wallsend, 7 Bent Street, Wallsend NSW 2287
+ Andrew Nash Clinic, 73-75 Cowper Street, Wallsend NSW 2287

o Wallsend Medical Practice, Stockland Wallsend, Cnr Cowper and Kokera
Streets, Wallsend NSW 2287

3.5 Location and name of any place of public worship
+ St Patrick’s Catholic Church, 11 Macquarie Street, Wallsend NSW 2287
Newcastle Mosque, 6 Metcalfe Street, Wallsend NSW 2287
Russian Orthodox Church, 3 Irving Street, Wallsend NSW 2287
Wallsend Baptist Church, 58 Cowper Street, Wallsend NSW 2287
New Hope Community Church, 55A Wentworth Street, Wallsend NSW 2287

3.6 Location and name of any sporting or community facility
« Wallsend Touch Football Association, Lewis Street, Wallsend NSW 2287
¢ Anytime Fitness Wallsend, 29 Tyrrell Street, Wallsend NSW 2287
e Lane 4 Aquatics Wallsend Swimming Centre, Frances Street, Wallsend NSW
2287
iGym 247 Wallsend, 88 Nelson Street, Wallsend NSW 2287
~Wallsend RSL Sub Branch, 15 Tyrrell Street, Wallsend NSW 2287
The Smith Family, 4/17 Tyrrell Street, Wallsend NSW 2287
Wallsend District Library, 30 Bunn Street, Wallsend NSW 2287
Wallsend Bowling Club Co-Operative, 5 Fogo Street, Wallsend NSW 2287

4. Venue Information

4.1 Description of facilities provided and activities conducted

The Winners Circle is a tavern and bistro with a gaming room and TAB, Keno, Sky TV
and Fox Sports facilities. The venue is a popular meeting place in the local community
where patrons can participate in raffles and can participate in a punters club.

4.2 Trading hours

Consumption on premises
Day Start End

Monday 08:00AM 01:00AM
Tuesday 08:00AM 01:00AM
Wednesday 08:00AM 01:.00AM
Thursday 08:00AM 01:00AM
Friday 08:00AM 02:00AM
Saturday 08:00AM 02:00AM
Sunday 10:00AM 12:00 midnight

4.3 A copy of the floor plan showing the location of the gaming room is attached and
marked Annexure “A”.
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4.4.1 Section 37B of the Gaming Machines Act 2001 imposes a restriction on the ability
to apply for gaming machine threshold increases where the applying venue is part
of a retail shopping centre.

4.4.2 Regulation 155 of the Gaming Machines Regulation 2010 excludes certain retail
shopping centres from the statutory definition of a retail shopping centre, where:

(a)  The retail shopping centre comprises less than 40 shops, and

(b)  The retail shopping centre contains or adjoins no more than one hotel or one
registered club, and

(c) Any such hotel...:
(1) was part of (or was adjoining) the retail shopping centre as at 18 October
2002...

4.4.3 In the present case, the premises:

(a) Is a part of a retail shopping centre which is comprised of less than 40 shops,

(b) the shopping centre contains only one hotel, which is the subject premises,
and

(c) has been a part of the shopping centre since 17 December 1998.

4.4.4 Based on the grouhds raised above from paragraphs 4.4.2 — 4.4.3, the applicant
contends that the subject shopping centre does not satisfy the statutory definition
of a “retail shopping centre”.

4.4A current patron profile was undertaken by distributing a customer profite survey, a
copy of which is provided below (Fig. 3).

WINNERS CIRCLE WALLSEND CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation of
the hotel. We appreciate you taking the time to complete the survey questions below.
Your responses will be anonymous.

1. What is the name of the suburb where

you live?

2. What is your gender?

3. What is your age? (a) 18 to 24
(b) 25 to 34
(c)35tc 44
(d) 45 to 54
(e) 55 to 64
(f) over 65

4. What is your occupation?

5. What is your gross yearly income (a) less than $20,000.00

(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00

(d) $60,000.00 to $80,000.00
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(e) more than $80,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(a) daily

{b) more than 3 times a week
(¢) once a week

(d) once a month

(e) less than once a month

7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment
Beer garden

LI

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

drive own vehicle
get a lift in private vehicle
taxi

o e A
Nana o T o T o il ]
St St N S

9. Do you have any comments as to how
the hotel may improve its service to
customers?

Fig. 3

The patron surveys have been attached to this statement as a bundle marked

Annexure “B”.

4.4 1Analysis of customer survey profile data

Forty (40) patrons were surveyed:

Gender
o 55% were male
e 32.5% were female
e 12.5% did not state their gender

5% were aged 18-24 years
10% were aged 25-34 years
15% were aged 35-44 years
22.5% were aged 45-54 years
22.5% were aged 55-64 years
22.5% were aged over 65 years

Suburb

2.5% were under 18 years {(was there merely to dine)
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57.5% were from Wallsend

5% were from New Lambton
10% were from Maryland

5% were from Warners Bay
2.5% were from Cameron Park
2.5% were from Holmesville
5% were from Elermore Vale
2.5% were from Rankin Park
2.5% were from Cardiff Heights
2.5% were from Abernathy
2.5% were from Birmingham Gardens
2.5% were from Fletcher

Income

30% earn up to $20,000 per year (these included unemployed pensioners)
17.5% earn $20,001 - $40,000 per year

22.5% eam $40,001 - $60,000 per year

12.5% earn $60,001 - $80,000 per year

5% earn $80,001 - $100,000 per year

2.5% earn more than $100,000 per year

10% did not state their income and could be unemployed or retired

Qccupation

® & & & & & o @

7.5% were professionals

5% were students

20% were skilled labourers

10% were unskilled labourers

5% were healthcare workers

7.5% were clerical/administrative workers

25% were pensioners/retired

2.5% were unemployed

17.5% did not state their employment status and could be unemployed or retired

Hotel Attendance

25% attended daily

19% attended more than three times per week -
17.5% attended once a week

5% attended once a month

5% attended less than once a month

Primary Purpose of Attendance

40% did not have selective purposes but indicated their use/enjoyment of all of
the available facilities

20% elected dining as their sole or one of the primary purposes of their
attendance
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18% elected drinking as their sole or one of the primary purposes of their
attendance :

17.5% elected gaming as their sole or one of the primary purposes of their
attendance

4.4.2Based on the above analysis of the survey profile data it appears there is no

indication of any significant gaming problems at the Hotel.

4.5 There is potential for a minor increase in patronage if the application is approved
but this is not guaranteed and the objective of the approved application is to provide
a greater variety of gaming machine choices for current patrons.

4.6 Appropriate harm minimisation and responsible gambling measures that are in
place at the venue

In addition to the statutory gambling harm minimisation measures contained in Division
3 of Part 4 of the Gaming Machines Act 2001:

4.6.1

4.6.2

4.6.3

46.4

4.6.4

The applicant has implemented further initiatives to minimise harm and to
impose responsible gambling measures and central to these is staff training in
identifying signs of problem gambling with patrons, including:

(a) Persistent or unduly frequent gambling such as gambling every day:

(b) gambling for extended periods without a break;

(c) avoiding contact with other persons while gambling;

(d) minimal or no awareness of events going on around them;

(e) displaying éggressive, antisocial or emotional behaviour while gambling;
(f) asking to borrow money from staff or other customers; and

(g) inability to stop gambling even after large wins.

The Hotel’'s management and staff are supportive of and encourage responsible
gaming practices and all staff engaged in the operation of gaming machines
have completed the prescribed Responsible Gambling Course. A responsible
gambling certificate for all staff is maintained in a register at the Hotel.

The gaming machines are shut down from 04.00AM to 10:00AM every day.

Patrons are not induced to gamble, for example, through discounted liquor or
free credits.

No gaming advertising is displayed or distributed.
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4.6.6 The Hotel has in place a self-exclusion scheme that patrons are made aware of
by the display of appropriate signage.

4.6.7 The Hotel currently has 20 gaming machines. All gaming machines are located
within a gaming room in accordance with regulations 8 and 9 of the Gaming
Machines Regulation 2010 ("the Regulation”) and in particular comply with the
following:

(a) Despite section 68(a) of the Gaming Machines Act 2001 (“the Act”), no
gaming machines are located anywhere in the premises except for in the
designated gaming room.

(b) The gaming room is sectioned off from the main bar area by a double set of
sliding doars.

(c) The 20 machines are well-spaced inside the gaming room and it is noted that
historically the same gaming room housed 30 machines in the room. As
such, should the application be approved, the additional 6 machines would
be able to be accommodated by the same gaming room.

(d) The main entrance is from Kokera Street and the gaming room is located
towards the rear of the venue, as such, patrons are neither compelled to
enter nor exit the venue in order to access the gaming room.

(e) Other than gaming, the Hotel has a variety of facilities and entertainment
available to patrons and all such facilities are easily accessible from the main
bar area, as such, patrons are not compelled to pass through the gaming
room in order to access the other facilities and entertainment available at the
Hotel.

(f} The venue's ATM is located outside of the gaming room and forces patrons
to leave the gaming room in order to access further funds. Importantly, the
ATM does not permit withdrawals from credit accounts.

(g) Patrons are forced to exit the gaming room to access bathrooms.

(h) The gaming room is monitored at all times by a dedicated staff member and
CCTV cameras.

(i) If staff are in doubt as to the age of patrons in the gaming room they conduct
identification checks on the spot.

4.6.8The hotel has in place specific and extensive measures to minimise the
occurrence of problem gambling at the hotel. The measures enumerated above
show that the applicant respects the positive relationship it has developed with the
local community and takes seriously its commitment to ensuring its patrons
gamble responsibly.

10
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ocial and Economic Impacts of the Threshold Increase

51

5.2

53

Pursuant to section 36(3)(d)(i) of the Gaming Machines Act 2007 provides, as a
precondition to the Authority approving the application, that the proposed
increase in the gaming machine threshold have an overall positive impact on the
local community where the venue is situated.

To satisfy the requirement of the appilication having an overall positive impact on
the local community the applicant intends to make a donation of $100,000.00 to
Wesley Mission Gambling Counselling Services (“Wesley Mission”). The donation
to Wesley Mission will make an overall positive impact on the local community.

The proposed increase is a low-range increase, as such, any potential socio-
economic impact caused by the increase in the gaming machine threshold will be
minimal and, therefore, negated by the applicant’s donation to Wesley Mission.
Furthermore, the applicant proposes that the size of the donation will be such that
its overall positive impact will also extend to reducing pre-existing gaming-related,
socio-economic issues in the local community.

5.4 Garning machine data

5.4.1

5.4.2

The gaming machine statistical data was requested from the Independent Liquor
and Gaming Authority via the Gaming Machine Data Request Form and the
results thereof are attached and marked Annexure “C”.

The combined statistical data for the number of gaming machines for Lake
Macquarie LGA and Newcastle LGA from 2012 to 2016 reveals that the highest
numbers of gaming machines per adult were yielded between 2012 and 2014:

YEAR | NUMBER OF
GAMING
MACHINES
2012 | 0.0220741027
2013 | 0.0217296679
2014 | 0.0211997684

In comparison, the number of gaming machines per adult declined in 2015 and
2016, yielding the following statistics:

YEAR NUMBER OF
GAMING
‘MACHINES
2015 0.0208250537
2016 0.0209650985

This application is for a low-range gaming threshold increase of six (6) machines.
If granted, the low-range increase will have no substantial impact on the data from

11
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2016 such that it would cause a noticeable increase in the overall number of
gaming machines per adult in 2017. In practicality, the minor increase is not likely
to make any substantial contribution to any pre-existing gambling issues in the
community.

5.4.3 The quarterly gaming machine expenditure from February-March 2012 until
November-December 2016 reveals that the lowest expenditure of $57,272,983.96
was vielded in the February-March 2013 quarter, while the highest expenditure of
$64,413.185.89 was yielded in the August-September 2016 guarter.

Comparing these expenditure figures against the data referred to in 5.4.2 above
where, for example, the total number of gaming machines for the entire 2016 year
was shown to be one of the lowest out of the five years, one can conclude that the
number of gaming machines available does not correlate with the amount of
gaming machine expenditure.

The lack of any significant correlation between the number of gaming machines
available per adult and the amount of gaming machine expenditure is further
illustrated by the expenditure data for the February-March and May-June 2012
quarters. Each of those quarters yielded two of the lower amounts of expenditure
yielded in all of the quarters analysed between 2012 and 2016, conversely, the
data for the number of gaming machines available per adult reveals that 2012 had
one of the higher numbers of gaming machines available per adult. The lacking
correlation between the number of gaming machines available per adult and the
amount of gaming expenditure per year is further emphasised in the charts below
(see Fig. 4 and Fig. 5 below), the data for which was taken directly from the data
provided by ILGA.

Number of Gaming Machines per Aduit

7,000 ' . S
5,000
5,000
4,000
C 3,000
2,000
_ 1,000

¥ .
1 lan 2012 1lan 2013 1lan 2014 1 kan 2015 1 lan 2016

e | O304 fcdidt Popuiation = L ke Macquade City Councll 145,875
e e Castie City Council 118,326 meenre \WAOANEES Clicle Wallsend N/A
om0t 264,201

Fig. 4
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Quarterly Gaming Machine Expenditure 2012-
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Fig. 5

The lack of correlation between the number of gaming machines available and
any rise in gaming machine expenditure demonstrates that the proposed low-level
increase of the Venue's gaming machine threshold does not automatically mean
that any pre-existing gambling issues in the community will be inflated simply due
to a slightly greater number of gaming machines becoming available at the Venue.
Rather than gaming machine expenditure being caused by a solitary factor (i.e.
the number of gaming machines available) the data suggests that the

phenomenon of any increase in gaming machine expenditure is due to a matrix of
factors. These factors are not explored in the data.

The expenditure data shows the levels of profits yielded by clubs and hotels. This
data highlights the ability for clubs and hotels to offset any detrimental impact that
their operation of gaming machines may potentially have on the community by
making appropriate financial contributions to the local community to help it
continue to develop and address community issues, including gambling issues.

5.5 Social profile inforination

5.6.1 The social profile infermation, including SEIFA Indices for the Newcastle and

Lake Macquarie local government areas are attached and collectively marked
- Annexure “D".

5.4.2 We preface the analysis of the social data for the Newcastle and Lake
Macquarie LGA’s by the fact that the data available on the Australian Bureau of
Statistics website is largely sourced solely from the 2011 census.

5.4.3 The region data summary for the Newcastle LGA reveals the following:
Employment

(a) Professionals: 25.7%
{b) Clerical and administrative workers: 14.1%

13
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(c) Technicians and trades workers: 13.7%

(d) Community and personal service workers: 10.5%
(e} Managers: 9.9%

(f) Sales workers: 9.8%

{g) Labourers: 9%

(h) Machinery operators and drivers is 5.8%

(i} Workers not adequately described/not stated: 1.4%

Labour force
The total labour force in Newcastle from the 2011 census is 74,540, whilst the
rate of unemployment was 5.8%.

Estimated resident population based on age as at 2014
The fotal population was 160,021.

(a) 0-14 years: 16.8%

(b) 15-24 years: 14.9%

(c) 25-34 years: 15.9%

(d) 35-44 years: 12.9%

(e) 45-54 years: 12.6%

(f) 55-64 years: 11.3%

(g) 65-74 years: 8%

(h) 75-84 years: 5%

(i) 85 years and over: 2.6%

The data shows that other than the age bracket 0-14 years, the majority of
Newcastle residents are aged between 25-64 years — a period during which most
people are working full-time. The age brackets with the least numbers of
persons are 65-74 years, 75-84 years and 85 years and over. Though it is less
likely that persons aged between 65 and 85 years and over would still be working
full-time or at all, this does not necessarily mean that they are vulnerable to
experiencing financia! difficulties as they may be able to rely on a composite of
different sources of income: savings, superannuation, pension, and/or any
investment income, and this is evidenced in the data referred to below in relation
to personal income and government pensions.

Youth (15-19 years) engagement in work/study

The 2011 census data shows that a fairly high percentage of students between
the ages of 15 and 19 years are also engaged in the work force whilst studying.
About 30% of youth in Newcastle are working part-time and simultaneously
studying full-time or working full-time and studying part-time or working part-time
and studying part-time.

Based on the employment and labour force data, the majority of employed
people in Newcastle are likely to be earning a reasonable level of income on a
regular basis and would likely not be financially vulnerable. The fairly high
percentage of youth commencing work at an age between 15 and 19 years
means that Newcastle residents will be more likely to have savings at an earlier

14
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5.4.4

age, which will help to solidify their financial position once they complete their
schooling and commence full-time employment.

Estimates of personal income as at 2013

(a) The median employee income was $50,251.00.

(b) There were 70,214 employee income earners.

(¢} The median own unincorporated business income was $10,627.00.
(d) The total own unincorporated business income was $292 million.
(e) There were 292 own unincorporated business income eamers.

(f} The median investment income was $335.00.

(@) The total investment income earned in 2013 was $437 million.
{h) There were 58,997 investment income earners.

(i) The median superannuation and annuity income was $15,961.00
{j) The total superannuation and annuity income was $59 million.
(k) There were 2,495 superannuation and annuity income earners.

As at 2014, the number of persons on the Age Pension was 17,917. The data
for the median income under the pension and the total income was not provided.

Bankrupts
The total number of bankrupts in Newcastle (including those with a non-business

related bankruptcy and those with a business-related bankruptcy) was 146 in
2012, 105 in 2013 and 130 in 2014. Whilst the 2014 data shows a higher

_humber of bankrupts than that in 2013, the 2012 data shows that the number of

bankrupts was higher than in 2014. The data suggests a possibility that other
than some random, minor increases, there could be an overall downtrend in the
number of bankrupts between 2012 and 2016.

Aboriginal and Torres Strait Islander peoples

The percentage of Aboriginal and Torres Strait Islanders out of Newcastle's total
population was 2.6% in the 2011 census. The proportion of Aboriginal and
Torres Strait Islanders means that there are minimal persons in the Newcastle
LGA particularly vulnerable to experiencing financial difficulties due to any
gambling issues.

The region data summary for the Lake Macquarie LGA reveals the following:

Employment
(a) Professionals: 19.1%

(b) Technicians and trades workers: 16.7%

(c) Clerical and administrative workers: 15.2%

(d) Sales workers: 10.6%

(e) Community and personal service workers: 10%

(f) Labourers: 9.9%

(g) Managers: 9.7%

(h) Machinery operators and drivers is 7.4%

(i) Workers not adequately described/not stated: 1.5%

15
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Labour force

The total labour force in Lake Macquarie from the 2011 census is 88,251, whilst
the rate of unemployment was 5.3%. The proportion of residents vulnerable to
experiencing financial hardship is minimal.

Estimated resident population based on age as at 2014 3
(a) 0-14 years: 18.1%
(b) 15-24 years: 12.7% l
(c) 25-34 years: 11.2% 3‘
(d) 35-44 years: 12.5%

(e) 45-54 years: 13.2%

(f) 55-64 years: 13%

(g) 65-74 years: 10.3%

(h) 75-84 years: 6.2%

(i) 85 years and over: 2.7%

Compared to Newcastle, Lake Macquarie’s population is composed of a slightly
higher population of persons aged between 45-85 years and over. However, as
with the Newcastle population, the lowest demographics are still the persons
who fall within the 65-74, 75-84 and 85 years and over age brackets.

Estimates of personal income as at 2013

(a) The median employee income was $49,068.00.

(b) The total number of employee income earners is 85,284.

(c) The median own unincorporated business income was $11,858.00.

(d) The total own unincorporated business income was $268 million.

(e) The number of own unincorporated business income earners was 10,958.
{f) The median investment income was $357.00.

{g) The total investment income was $466 million.

(h) The number of investment income eamers was 73,595.

(i) The median superannuation and annuity income was $15,000.00.

(j) The total superannuation and annuity income was $92 million.

(k) There were 3,731 superannuation and annuity income earners.

As at 2014, there were 29,259 people receiving the government Age Pension.

The data for the estimates of personal income and government pensions
reinforces the diverse sources of income of Lake Macquarie’s population.

Youth (15-19 years) engagement in work/study _
The 2011 census data shows that about 28.6% of youth aged between 15 and
19 years are engaged in work and study simultaneously.

Based on the employment and labour force data, the majority of employed
people in Lake Macquarie are likely to be earning a reasonable level of income
on a regular basis and would likely not be financially vulnerable. The fairly high
percentage of youth commencing work at an age between 15 and 19 years
means that Newcastle residents will be more likely to have savings at an earlier

16
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5.4.5

age, which will help to solidify their financial position once they complete their
schooling and commence full-time employment.

Estimates of personal income

In Newcastle the median employee income in 2013 was $50,251 per annum.
There were 58,297 investment income earners and the total investment income
earned in 2013 was $437 million.

Bankrupts
The total number of bankrupts in Lake Macquarie {including those with a non-

business related bankruptcy and those with a business-related bankruptcy) was
171 in 2012, 161 in 2013 and 168 in 2014. As with the Newcastle bankrupts
data, whilst the 2014 data shows an increase in bankrupts from 2013, the 2012
data shows that the number of bankrupts was higher than in 2014. The data
suggests a possibility that other than some random, minor increases, there could
be an overall downtrend in the number of bankrupts between 2012 and 2016.

Aboriginal and Torres Strait Islander peoples

The total population of the Lake Macquarie LGA includes a proportion of 3% of
Aboriginal and Torres Strait Islander peoples. The proportion of Aboriginal and
Torres Strait Islanders means that there are minimal persons in the Lake
Macquarie LGA vulnerable to experiencing financial difficulties due to any
gambling issues.

The SEIFA indices were obtained from the Australian Bureau of Statistics
website and, significantly, were based on 2011 data. The historical nature of the
2011 data should be taken into account, particularly when comparing this data to
that data referred to above in relation to employment and income. The SEIFA
2011 is based on the same notions of relative socio-economic advantage and
disadvantage as those used for the SEIFA 2008, namely, “the question of
people’s access to material and social resources and their ability to participate in
society” (Australian Bureau of Statistics, 2033.0.55.001).

(a) Lake Macquarie's LGA code is 14650 and it scored in the 7™ decile in each

index measured for:

(i) relative socio-economic advantage and disadvantage, which identifies and
ranks areas in terms of their relative socio-economic disadvantage;

(iiyrelative socio-economic disadvantage, which broadly measures both
advantage and disadvantage; and

(iilyeconomic resources, which measures particular aspects of socio-
economic advantage and disadvantage.

In the index for education and occupation, Lake Macquarie scored in the 6
decile.

The highest decile able to be scored in each index is 10, as such, Lake
Macquarie’s scores in the 71 and 6" deciles respectively is a positive
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illustration of the lower levels of socio-economic advantage and
disadvantage.

(b) Newcastle’s LGA code is 15900 and it scored in the 7™ decile in the indices
for:
(i) relative socio-economic advantage and disadvantage, and
(ii} relative socio-economic disadvantage.

In the index for economic rescurces Newcastle scored in the 4 decile, while
in index for education and occupation Newcastle scored in the 9% decile.

The SEIFA data for Newcastle is at odds with the employment and income
data derived from the 2013 and 2014 financial years referred to above at
5.4.3. The employment and income data for Newcastle shows that it slightly
leads Lake Macquarie in terms of the number of working professionals, who
tend to earn a reasonable level of regular income, as well as the proportion of
youth who are working and studying simultaneously. Furthermore, the
income data for Newcastle is also slightly higher than that of Lake Macquarie.

5.4.6 |n conclusion it appears that there are minimal persons at risk of being
susceptible to gambling probiems.

6. Report on Consuitation Process

Following the receipt of confirmation of the existence of two responsible gambling funds
from ILGA’s data analysis unit, consultation notices were distributed on 14 October
2016 to the following:

(a) Newcastle City Council;

(b) The Newcastle City Local Area Command;

{c) The Council of Social Service of New South Wales;
{d) Hunter New England Health;

{e) Mission Australia Gambling Counselling; and

(f) Wesley Gambling Counselling,

in accordance with regulation 37 of the Gaming Machines Regulation 2010.

On 29 October 2016, Newcastle Police requested a full copy of the application and in
accordance with regulation 41 of the Gaming Machine Regulation 2010 a copy of the
application will be provided within 2 days after lodgment. On 14 November 2016
Newcastle City Council indicated their intention to make a submission in relation to the
application.

No objections have been raised nor any meetings or discussions requested by any of
the notified parties. Other members of the local community did not contact us with
queries or objections.

In further compliance with regulation 41 of the Gaming Machines Regulation, within 2
days of the application being lodged, the following organisations will be notified:

18
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the Council of Social Service of New South Wales,

Hunter New England Health,

Mission Australia Gambling Counselling and

Wesley Gambling Counselling of the lodgement of the application.

All parties will be notified that they have 30 days in which to make submissions in
relation to the application. Furthermore, the applicant will publish an advertisement in
the Newcastle Herald and display a conspicuous notice notifying the public about the
lodgment of the application, both of which will also warn the public of the 30-day
consuitation period.

7. Notices of Commencement

(Attached and marked Annexure “E”)
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Annexure “A” — Floor Plan
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Annexure “B" — Patron Surveys




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions

below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

Wouners Bay

2. What is your gender?

~§j€m CL\ Q.

3. What is you age?

(a) 18 to 24
&V25 to 34
(c) 35 to 44
(d) 45 to 54
(e) 55 to 64
(f) over 65

4. What is your occupation?

Cour\er

5. What is your gross yearly income
(circle one only)?

(a) less than $20,000.00
(b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
((e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(3) daily
(b) more than 3 times a week
(c) once a week

(d) once a month

)
(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted fo.

[g}/Drinking

Dining

Sports broadcast
'/Gaming

TAB
Entertainment

00QQOn

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

drive own vehicle

(b) get a lift in private vehicle
(c) taxi

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

ﬂ/@fi’ ,QBC/LL/'Q-




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
betow. Your responses will be anonymous.

o LY
1. What is the name of the suburb where A7 (S /2
you live?
2. What is your gender?
3. What is you age? (a) 18 to 24
(b) 2510 34
(c) 35 to 44
(d) 45 to 54
. | (e) 55 to 64
W (f} over 65
4, What is your occupation? S e
5. What is your gross yearly income ess than $20,000.00

(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f} more than $100,000.00

o
8. Approximately how often do you aily
attend the hotel? (circle one only)? (by more than 3 times a week
() once a week
(d) once a month
(

e) less than once a month

¥




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

Qooooona]

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

.drlve own vehicle

(b) get a lift in private vehicle
(c) taxi

((d) walk

(e) train
(fy bus
(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




- WINNERS CIRCLE TAYVERN WALLSEND

CUSTOMER PROFILE SURVEY

in order to improve the sarvices and facilities offered to our patrons, we would like to
gt some feedback from you in relation to a number of areas relating to the operation
of the hotel. We aporeciate you taking the time to complete the survey guestions

below. Your responses will be anonymous.

1. What is the name of the suburb whera
you live?

Gty Covmimmar e ey

Homes uille

2. What is your gender?

oot Son vnale

3. What is you age?

{a) 18 to 24
(b 25 to 34
(z) 3510 44
({045 to 54
(@) 55 v 64
(fy over 85

4. What is your occupation?

P@;ﬁ%\'m

5. What is your gross yearly incoma
{circle one anh)y

@iess than $20,000.00

{b) $20,000.00 to $40,000.00
{c) $40,000.00 to $60,000.00
{¢) $80,000.00 to $80,000.00
(&) $80,000.00 to $100,000.00
() more than $100,000.00

8. Approximately how often do you
attend the hotel? (circle one only)?

@B daily

(b} more than 3 times a week
(c) once a waek

(d) once & month

(2) less than cnce & month




7. Rate the main activities and seivicas
that aftract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most atiracted to, while 7 '
represents the activity that you are least
atiracted to.

e ‘ ‘
Drinking  * | i
Dining

Sports broadcast

OO00&

Gaming

TAB .
Enterteirmiant cwneing Pecple
Besr garden

BN

8. How do you usually get to and depart
the hotel (circle any that appiy to you)?

(&) drive own vehicle
(b) gat & lift in private vehicle

@ 1) pidHike
(d) walk (1) ’Pa\udgemhcim

(e} train
(f) bus

(@) bicycle

9. Do you have any comments as to how
the hotel may improve its service (o
sustomers?

"'{‘OP'LQSS‘B F&erai\c_\s
r\gﬂ"‘i'ﬂg Pock. clhees2 é ﬁi‘i‘:(iua’l‘%.




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? Ward 95’&.1:}7

2. What is your gender?

3. What is you age? (a) 18 to 24

(b) 25 to 34
(c) 35t0 44
()45 to 54
(e) 55 to 64
(f) over 65

4. What is your occupation?

5. What is your gross yearly income (a) less than $20,000.00
(circle ane oniy)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(@)$60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you @ daily
attend the hotel? (circle one only)? (b) more than 3 times a week
{C) once a week

(d) once a month
(

e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted fo, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

oot

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

drive own vehicle

(b) get a lift in private vehicle
%taxi

walk
(e) train

(f) bus
(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
-get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where 04 g Qo N 2RI

you live?
2. What is your gender? )
3. What is you age? {(a) 18 to 24

(b) 25 to 34

(c) 35 to 44

(d)45t0 54

() 55 to 64 v

(f) over 65
4. \What is your occupation? RETILE p
5. What is your gross yearly income less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you aily
attend the hotel? (circle one only)? (b) more than 3 times a week

(c) once a week
(d
(e

) once a month
)

less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining |

Sports broadcast
Gaming

TAB
Entertainment

Oo0oO0OR

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle
get a lift in private vehicle
(c) taxi

(d) walk

(e) train

(f) bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

MEnG NeT DBRoAD ENoYCH

No ﬂa/‘(,;g._r; Fo R Nonl S~oll ELS
Too Wyeh ©N /"ij/"c ¢ HANA E&L,
Mo Coyg TESY BY S,




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? :"JQ\\SP_,[\ é

2. What is your gender? MG\\ e_

3. What is you age? \cg (a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
(e) 55 to 64
(f) over 65

4. What is your occupation? Mo e

5. What is your gross yearly income (@) Jess than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

8. Approximately how often do you @aily
attend the hotel? (circle one only}? (b) more than 3 times a week
(c) once a week

(d) once a month

(e) less than once a month




y

7. Rate the main activities and services E{ Drinking

that attract you to the hotel by placing a @/ ..

number in the each of the corresponding Dining

boxes. 1 represents an activity or service D Sports broadcast

that you are most attracted to, while 7 E/ _

represents the activity that you are least Gaming

attracted to. D TAB
[ ] | Entertainment
[_] | Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle
(b) get a lift in private vehicle

(e) train
{f) bus
(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

Mo Bk e
Shabr con b@/
Lokday Some eSS,




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous,

1. What is the name of the suburb where ] ., é .
you live? W’VM 7 %

2. What is your gender? /’L;;_;M. e b

3. What is you age? @ 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
(e) 55to 64
(f) over B85

4. What is your occupation?

5. What is your gross yearly income @ less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (@) daily
attend the hotel? (circle one only)? (b) more than 3 times a week
(c) once a week

(d) once a month

(e)

e} less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

| Drinking

Dining

_Sports broadcast
Gaming

TAB
‘Entertainment

C SN

N

‘Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

@drive own vehicle

{b) get a lift in private vehicle
(c) taxi
(d} walk
(e) train
(f) bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

Nope-




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below, Your responses will be anonymous.

1. What is the name of the suburb where | J
you live? W atlS en
2. What is your gender? male
3. What is you age? (a} 18 to 24

(b) 2510 34

(c) 35 10 44

(d) 45 to 54 ~/

(e) 55to 64

(f) over 65
4. What is your occupation? W dS Pe S o
5. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00

(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

8. Approximately how often do you (3)@
attend the hotel? (circle one only)? (b) more than 3 times a week
(c) once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

FIE B WA S

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle

(b) get a lift in private vehicle
(c) taxi

@D

(e} train

(f) bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? ez qreat
2. What is your gender? o emmen (T
3. What is you age? (a) 18 to 24

(b) 25 to 34

35 to 44

(d) 45 to 54

(e) 55 to 64

(f) over 65
4. What is your occupation? Comoree Serue
5. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 to $40.000.00

((c%$40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

8. Approximately how often do you (@daily
attend the hotel? (circle one only)? (b) more than 3 times a week
(c) once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

IO A LT O

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

({ahdrive own vehicle
(b) get a lift in private vehicle
(c) taxi
(d)
(@) train
{f) bus
{g) bicycle

walk

8. Do you have any comments as to how
the hotel may improve its service to
customers?

D Tezasl C—e_,,» Coteerm O\ e =

j\: S AV S,




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
‘get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions

below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

Wn //6594,4//

2. What is your gender?

W M €.

3. What is you age?

(a) 1810 24
{(b) 25 to0 34
(c} 35to 44
(d} 45 to 54
(e) 55 to 64

(f) over 65 ?4-

4. What is your occupation?

/3 Mﬁ/ﬁ/éﬂ(

5. What is your gross yearly income
(circle one only)?

(a) less than $20,000.00

(b) $20,000.00 to $40,000.00
4] $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
() $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(b) more than 3 times a week
{c) once a week

(d) once a month

(e} less than once a month




/"

7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

B//Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment
Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

) drive own vehicle

X Ooooooo

' (b} get a lift in private vehicle
(c) taxi

{d} walk

{e) train

{f bus

{g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

i T//x )Va—m»v
N o w 1/




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? NEy *“’E\M\% Ton
2. What is your gender? MALE
3. What is you age? (a) 18 to 24

(b) 25 to 34

() 35 to 44

(d) 45 1o 54

Kk) 5 to 64

(f) over 65
4. What is your occupation? \?\'{\\K\%‘\\@\ X
5. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80.000.00
(2) $80,000.00 to $100,000.00
L@ nyore than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? (b) more than 3 times a week
(c) once a week

(d) once a month

c\\jess than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

@ =1 N T

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

fa) drive own vehicle
(b} get a lift in private vehicle
taxi

—

c
(d)

(e) train
(f) bus

(g) bicycle

—’

walk

9. Do you have any comments as to how
the hotel may improve its service to
customers?

FROMES N S
NS WRW ©
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to

get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

Noo Laudston

2. What is your gender?

F

3. What is you age?

(a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
@. to 64
(f) over 65

4. What is your occupation?

PhD chudont

5. What is your gross yearly income
(circle one only)?

(a) less than $20,000.00
@ $20,000.00 to $40,000.00

| (c) $40,000.00 to $60,000.00

(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(a) daily

(b) more than 3 times a week
(c) once a week

(d) once a month

@Iess than once a month
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7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
bhoxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking
Dining@

Sports broadcast
Gaming

TAB
Entertainment
Beer garden

PE] B H o] B =[]

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

drive own vehicle

(b) get a lift in private vehicle
(c)
(d)
(e) train
(f) bus

(g) bicycle

taxi
walk

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? Fle tete R

2. What is your gender?

3. What is you age? (a) 18 to 24
(b) 2510 34
(o) 35 to 44
(d) 4510 54
{e)} 55 to 64

(f) over 65

T i SN 7
4. What is your occupation? p‘ N()’ﬂ"&@‘ \/ U,-x\g,(;};-_'{,},,‘,«_gng;f“ i

5. What is your gross yearly income (a) less than $20,000.00 A
(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
{d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
{f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? (b) more than 3 times a week
{c) once a week

@ once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

I Bl & ET Bl

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle

() get a lift in private vehicle
(¢} taxi

(d) walk

(e) train

(f) bus

(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anenymous.

1. What is the name of the suburb where \
you live? mc«w\( band

2. What is your gender?

3. What is you age? (a) 18 to 24
(b) 25 to 34
(c) 35to 44
({d)45 to 54
(e) 55 to 64
(f) over 65

4. What is your occupation? U {E

5. What is your gross yearly income (@)Yess than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one oniy)? (b) more than 3 times a week
(¢) once a week

{"{d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

{

1 B & [0

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

@drive own vehicle

(b) get a lift in private vehicie
(c) taxi

(d) walk

(e) train

@bus

{g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

fn order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where
you live? "y [&’/ﬂcﬂ

. o\
i '? on
2. What is your gender Y

l( | WY

3. What is you age? (@) 18 to 24

(b) 25 to 34
c)35t044
(d) 45 to 54

(e) 55 to 64

(f) over 65

4. What is your occupation? jP)M, /(MCVD&)L\X‘L

5. What is your gross yearly income (a) 'Iess than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(e) $80,000.00 to $100,000.00
{f) more than $100,000.00

6. Approximately how often do you (a) daily

attend the hotel? (circle one only)? (b) more than 3 times a week

(6 once a wesk™>

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming |
TAB
Entertainment
Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

C

Q o

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where “ -
you live? RisSen-b
2. What is your gender? FEMALE
3. What is you age? (a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
55 to 64
(f) over 65
4. What is your occupation? RETIRED
2. What is your gross yearly income (a) less than $20,000.00

(circle one only)? (b) $20,000.00 to $40,000.00

(©)$40,000.00 to $60,000.00
(d) $60,000.00 to $80.000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? (b) more than 3 times a week
@once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment
Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

drive own vehicle

(
(¢} taxi
(d) walk
(e) train
(f) bus
(g) bicycle
9. Do you have any comments as to how
the hotel may improve its service to NO  SWERRING

customers?

ALLOwED




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation

of the hotel. We appreciate you taking the time to complete the survey questions

below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

M) L

-

2. What is your gender?

3. What is you age?

(@) 18 to 24
(b) 25 to 34
(c} 35 to 44

@45t054 (L \/)
(€) 55 to 64
(f) over 65 j

4. What is your occupation?

Boy DY K

5. What is your gross yearly income
{circle one only)?

(a) less than $20,000.00

(b) $20,000.00 to $40,000.00
(¢) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e} $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(a) daily

(b} more than 3 times a week
(c) once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

OOO0Oo0gx

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehiclex

(b} get a lift in private vehicle
(c) taxi

(d) walk

(e) train

(f) bus

(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? \ W ol Cend

2. What is your gender? Mode -

3. What is you age? (a) 18 to 24 Bewo Y
(b) 25 to 34

(c) 351044

(d) 45 to 54

e) 55 to 64

(
(f) over 65

4. What is your occupation?

Studgnt™

5. What is your gross yearly income @ess than $20,000.00

(circle one only)? (b) $20,000.00 to $40,000.00 =Y
(c) $40,000.00 to $60,000.00

(d) $60,000.00 to $80,000.00

(e) $80,000.00 to $100,000.00

(f} more than $100,000.00

6. Approximately how often do you (a) daily

i ?
attend the hotel? (circle one only)? (b) more than 3 times a week

once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

ot = el

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle
(b) get a lift in private vehicle
(c) taxi

@

g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? '\A}p(b\wﬁgﬂ'k?
2. What is your gender? %g ™ A =
3. What is you age? (a) 18 to 24

(b) 25t0 34

{c) 35to 44

(d) 45 to0 54

(e) 55 to 64

< |thoveres >

4. What is your occupation? @L{,(\ e ;_:gy
5. What is your gross yearly income (a) less than $20,000.00

(circle one only)?

({b) $20,000.00 to $40,000.00°
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? (b) more than 3 times a week
)
)

{(d) once a month

(e) less than once a month




/

7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

B/Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

) ive ou vebiole——

\NOOOoOOO

(b} get a lift in private vehicle

{c) taxi
(d) walk
(e) train
{f) bus
(9) bicycle
9. Do you have any comments as to how A( e ;ak,
the hotel may improve its service to 5 - 6’2/ et
customers? - \ 20
RS Lo o s




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where \f“J&“Qﬂﬂd

you live?
2. What is your gender? “Feim\(,
3. What is you age? - (a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
(e) 55 to 64
(f) over 65
4. What is your occupation? Qf&(’h\(\, Q_S\_tjmf
5. What is your gross yearly income (a) less than $20,000.00

(circle one only)? (6)/$20,000.00 to $40,000.00

E8) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f} more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? (b) more than 3 times a week
@ once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking @

Dining (1)

Sports broadcast

Gaming

TAB

Entertainment @ 0@ fte muse
Beer garden 7

OEO00 =R

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle

(b) get a lift in private vehicle
(c) taxi

(@)walk

(e) train

() bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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- WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

I order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey quasticns -

beiow. Your responses will be anonymous.

1. What Is the name of the suburb where , . \
you five? ' V\J @llS end
2. What is your gender? Fe.make
3. What is you aga? (2) 18 t0 24

(b) 25 to 34

{c) 35 to 4‘;/4/,
{e) 55 o 64
{fY over 65

4. What is your ocoupation?

Se credt A

5. What is your gross yearly incomea
(circle one only)?

{&) lzss than $20,000.00

(k) $20,000.00 to $40,000.00
(¢) $40,000.00 to $80,000.00
(d) $60,000.00 to $80,000.00
{2) $80,000.00 to $100,000.00
{f} more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(8) daily

(L) more thﬂan 3 times a week

Lo = 1 _._-—-\_‘
( (c) once a week

-/
(O once @ month

(2) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in trie each of the corresponding
boxes, 1 represanis an activity or service
that you are most attracted to, white 7
represents the activity that you are least
attracted to.

Drinking

[{] | Dining

4+ Sports broadcast
]| Gaming

[ ]| TAB

R] | Entertainment
L] | Beer garden

8. How do you usually get to and depart
the hotal (circle any that apply to you)?

a) drive own vehicle
by get a {ift in private vehicle

9. Do yvou have any comments as to how
the hotel may improve its service to
cusiomeais?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey guestions
below. Your responses will be anonymous.

1. What is the name of the suburb where 022 £ IONE ﬁ"/; i

you live?
2. What is your gender? M A E
3. What is you age? (a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
)
(&) 5510 62>
(f) over 65
4. What is your occupation?
5. What is your gross yearly income (a) less than $20,000.00

(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40.000.00 to $60,000.00
(d) $60,000.00,to $80,000.00
87 $80,000.00 to $100,000.00-

(f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? HETmore rthé:m?:wtimes . Eé;ﬁ:
) .

(c) once awask
(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

M A o & E

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

——

@@\e own ,VEDE];}

(b) get a lift in private vehicle

{c) taxi

(d) walk
(e) train
(f) bus

(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

-
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- WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order {o improve the servicas and facilities offared to cur patrons, we would like to
get some fesdback from you in relation to a number of areas relating to the cperation
of the hotel. We appraciate you taking the time o complate the survey guestions .

below. Your responses will be anonymous.

1, What is the name of the suburb where
you live?

Bivm L/V\ﬁhcum Cievelonks

2. What is your gander? _(,},@ el s
3. What is you age? () 18 o 24

) 25 10 34

(c) 3510 44

(i) 45 to B4
(@) 551084
() over 65

L 4. What Is vour ocoupation?

Ban e ' Repvesent Rt

L5 Whiat is your gross yearly incomea

{circle one anly)?

(5) 285 than 350,000.00

(b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
450,000.00 to $80,000.00
(&) $80,000.00 to $100,000.00
(1) more than $100,000.00

€. Approximately how often do you
attend the hotel? (circle ons only)?

(&) daily

mme than 3 times a wesak
{c) once a week

{th) once a rmonth

{e) less than once a month




5“’!'.5% .
=3

7. Rate the main activities and services
that attract you to the hetel by nlacing a
nurnber in the each of the corresponding
boxss. 1 represents an activity or service
that you are most attracisd fo, while 7
renresents the activity thal you are least
altracted to.

2 | Drinking

V| Dining

13 | Sports broadcast
Garming

-1 | TAB
Enteriainment
&} | Beer garden

8. How do you usually gat to and depart
the hote! (circle any that apply to you)?

@) drive own vehicle

(b) get a lift in private vehicle
{c) taxi

(dy walk

(&) train

() bus

{g) bicycis

§. Do you have any comiments as (o how
tha hote! may improve s service 1o
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where //
you live? K S ey
2. What is your gender? Mﬂ/e
3. What is you age? (a) 18 to 24

(b) 25 to 34

(c) 35 to 44

(d) 45 to 54 :

(e) 55 to 64

(f) over 65
4. What is your occupation? 7&(“‘/(:/& Dﬂ(‘ Jer2.
5. What is your gross yearly income (a) less than $20,000.00

(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00
(181860,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
{f) more than $100,000.00

8. Approximately how often do you (a) daily
attend the hotel? (circle one only)? C/(b/jg;m)ore than 3 times g week

(c) once a week
(d) once a month
(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB

| Entertainment

INNEISIEIEE

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

'/-\ . .
a) drive own vehicle

\fb) get a lift in private vehicle
(c) taxi

(d) walk

(e) train

(f) bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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. WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

in order to improve the services and faciiities offered to our patrons, we would ke o
get some feedback from you in relation to & number of areas relating to the operation
of the holel. We appreciate you taking the time to complete the survey questions .

below. Your responses will be anonymous.

1. What is the name of the suburt where

you live?

W4 it Senol

2. What is your gender?

17

3. Whatis you aga?

(a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
() 55 o 64
{

O i
f overss )

4. What is your occupation?

5. What is your gross yearly income
{circle one only)?

"

U

(&) less than 52&00&00

| () $20.000.00 t@_&%ﬂQJ_QOO.OQ_

“(c) $40,000.00 to $60,000.00 .,
(cf) $60,000.00 to $80,000.00
(#) $8C,000.00 to $100,000.00
{h more than $100,000.00

8. Approximately how often do you
atiend the hotel? (circle one only)?

-

{8) daily
Iy fRore than 3 times a waek >

s et 2

(€} once a week
{d) once a month

| (&) less than once a month

/::N g/'.;-,:;wa’z‘ ﬁ;’z_/‘; %fm’é&-d ,




" -
7. Rate the main activities and services

that attract you to the hotel by placing a
number in the each of the corresponding
hoxes. | represents an activity or service

| that you are most atiracied to, while 7

rapresents the activity that you are least
attractad o,

Drinking

Dining

Sporis broadcast
Gaming

TAB
Entertainment

OISR AREK

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

{a) drive own vehicle
(b) get & lift in private vehicle
(¢) taxt

S TN,

() walk
ey rain
{fy bus

{g} bicycle

o

9. Do you have any comments as to how
the holel may improve its service (0
customers?

il Coob




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where { { . &
you live? Wﬂ 5‘8”7 o

2. What is your gender? /’hwﬁg

3. What is you age? (a) 18 to 24

(72510 345
(c) 35t0 44
(d) 45 to 54
(e) 55 to 64

(f) over 65

4. What is your occupation? 5 -q[o,»)_a WLQ_5 v aP

2. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 t0.840,000.00
CMOO.OO t0 $60,000.00
~(d)$60;000700 10 $80,000.00
(e} $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily e
attend the hotel? (circle one only)? ) e P
(B)-ntore than 3 times a W_EED

(¢) once a week
(d) once a month

(e) less than once a month




-

7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking
/f

 Dining
 Gaming

TAB
P

NI AN N A B

P
Beer gard

N

}.ports broad‘cast | (),&’Q

Entertainment

en

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

P ———

(3)-erive OYV?EH@
(b) get a'lift in private vehicle

(¢) taxi

(e} train
(f) bus

(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation -
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where H | f
you live? cllsend

2. What is your gender? F'e,m AR

3. What is you age? (@) 18 to 24
(b) 2510 34
{c) 35t0 44
(d) 45 to 54
()55 to 64
(f) over 65

4. What is your occupation? Lmbrodif ¢t

5. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 to $40.000.00

40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily

attend the hotel? (circle one only)? @more than 3 times a week
(c) once a week

{d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

mjnlnl4dinlnl<

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

}*&) drive own vehicle
(b) get a lift in private vehicle

N\
Ng) taxi

(d)

(e) train
(f) bus

(g) bicycle

walk

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where
you live? ﬂ\\Q&FMJ({ML\
~J

2. What is your gender? N

3. What is you age? (a) 18 fo 24

Eres to 34
(c) 35to 44
(d) 45 to 54
(e) 55to0 64
(f} over 85

4. What is your occupation? T condor Oporstor
: P

5. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00
(C) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? “BYmore than 3 times a week

(c) once a week

hY

(d) once a month
{e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment
Beer garden

M & bl 0 ][]

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(@ Arive own vehicle

(b) get a lift in private vehicle
(c) taxi

(d) walk

(e} train

(f) bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? A LYSR R
2. What is your gender? R
3. What is you age? (a) 18 to 24

(b) 25 to 34

(c} 35t0 44

(d} 45 to 54

((e) 55t0 64"

(fj vér 65
4. What is your occupation? R o4
5. What is your gross yearly income (a) less than $20,000.00

(circle one only)? (b) $20.000.00 to $40,000.00

(c) $40,000.00 to $60,000.00 3¢~
(d) $60,000.00 to $80,000.00

(e) $80,000.00 to $100,000.00

(f) more than $100,000.00

X

'6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? y| (b) more than 3 times a week
{(c) once a week

{(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

OO

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

X

(a) drive own vehicle

(b) get a lift in private vehicle
(c) taxi

(d) walk

(e) train

(f) bus

(g) bicycle

9. Do you have any comments as o how
the hotel may improve its service to
customers?

Fasd = ‘ 5 ] " f
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions

below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

BRI =PV

2. What is your gender?

AL E

3. What is you age?

|

(a) 18 to 24
(b) 25 to 34
(c) 35to 44
(d) 45 to 54
(e) 55 to 64

(17 over 65

4. What is your occupation?

e "A,"'.::?
0 ENS p s &5

5. What is your gross yearly income
(circle one only)?

(a) less than $20,000.00

(b) $20,000.00 to $40,000.00 ¥~
(c) $40,000.00 to $50,000.00

(d) $60,000.00 to $80,000.00

(e) $80,000.00 to $100,000.00

(f) more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(a) daily

(b) more than 3 times a week 1~
(c) once a week

{(d) once a month

(

e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

<] <] 110

Drinking
Dining
Sports broadcast

/Gaming

TAB
Entertainment
Beer garden

-8. How do you usually get to and depart
the hotel (circle any that apply to you)?

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

/
In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where
you live? \/\/Q\“ 5U\C9\/
2. What is your gender? 'Q@(Y\O-LQ)
3. What is you age? (a) 1810 24

(b) 25 to0 34

(c) 35 to 44

({d)45 to 54

(e) b5 to 64

(f) over 65
4. What is your occupation? ODW\@S‘[‘\C; fﬂ@\\ neeq
5. What is your gross yearly income (a) less than $20,000.00

(circle one only)? ) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

8. Approximately how often do you (a) daily

attend the hotel? (circle one only)? more than 3 times a week
(¢) once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the cotresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

0000k KA

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle

(b) get a lift in private vehicle
(c) taxi

%walk

(e) train

US

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

Or\(\g Hrok Soma Le0plQ
%Nr 45 clevnk Gl
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

n
1. What is the name of the suburb where \ . v
you live? \»\')Q\/\ f’j@ﬂg
2. What is your gender? M ﬁtt g |
3. What is you age? (a) 18 to 24
(b) 25 tc 34
(c) 35 to 44
()45 to 54
(e) 55 to 64
(f) over 85
4. What is your occupation? L&’VWY\‘MG&Z’ a {Tf,w},ﬁ"@m
5. What is your gross yearly income /(faw less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00

(c) $40,000.00 to $60,000.00
(d} $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? (b) )nore than 3 times a week
C) once a week

(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

NESEEEVEG Sy

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle

(b) get a lift in private vehicle
(c) taxi

@Walk

(e) train

(f} bus

(9) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

? - -~ gy
you live? SHRDIFF NE0478
2. What is your gender? v L
3. What is you age? (a) 18 to 24

(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
(f) over 65
4. What is your occupation? PEAS 70 /(/g/z
5. What is your gross yearly income Qh(”)lggs_tﬁan $2O,00(3“.ME)Q(3“w _h:j

(circle one only)? (b) $20,000.00°t6"$40,000.00
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00

(f) more than $100,000.00

6. Approximately how often do you (ydaily
attend the hotel? (circle one anly)? Mfé"?ﬁ;n 3 times m
M,

(c) once a week

(d) once a month
(e) less than once a month




7. Rate the main activities and services 4{ Drinking
that attract you to the hotel by placing a
number in the each of the corresponding.s
boxes. 1 represents an activity or service2
that you are most attracted to, while 7
represents the activity that you are least

attracted to.

Dining

2 b

Sports broadcast
Gaming

TAB
Entertainment

S

Beer garden

7

8. How do you usually get to and depart [ five own vehicle

the hotel (circle any that apply to you)?

b) get a lift in private vehicle
)

(
(
(c) taxi
(d) walk
(e) train
(f) bus
(g) bicycle
9. Do you have any comments as to howcyzﬁpﬁ’@ VE  VotuME OF
the hotel may improve its service to RACE DEScR - va
customers? (”;:) PRO IDF DECENT S
\ = DECENTT FORM
A G (PES
G) ALLOCATE MORE SCREEHE

TO FEOVIDE EETTER
BETTING inFaRpmsrrsn) or/
FEHCTRATZNG gn/ TP i VDAl -

R
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where . \
you live? Jooe§ Zod D

2. What is your gender? Il A L=

3. What is you age? (a) 1810 24
(b) 2510 34
(c) 35t0 44
(d) 45 to 54
(e) 55 to 64
@over 65

4. What is your occupation? ;Q;_{/ﬂ ﬁz_ﬁb
A

{a))less than $20,000.00
(b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

5. What is your gross yearly income
{circle one only)?

P

6. Approximately how often do you a) daily

i ”
attend the hotel? (circle one only)? ( (b) more than 3 fimes a week

~

C) once a week

— T e

)
d) once a month
)

e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

~
]
o

Dining

<

Sports broadcast
Gaming

TAB
Entertainment

L]
[]
[]
[]

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

@d rive own vehicle
get a lift in private vehicle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

MNoE LEQ L




WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where

you live? w DL Send
2. What is your gender? M
3. What is you age? (a) 18 to 24

(b) 2510 34

(c) 35to 44

(d) 45 to 54

(e) 5510 64

( (f) over 65

4. What is your occupation? LMD
5. What is your gross yearly income (’Tﬁsg than $20,000.€6 ¥,
(CirC|e che Oﬂ[y)'? \@M@_—D—w O 00

(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00

6. Approximately how often do you (a) daily.

attend the hotel? (circle one only)? T

(b) more than 3 timeslaiviei[y
}ance g week

(d) once a month

(e) less than once a month




P

7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

TAB

00000U0Ow

Drinking

Dining

Sports broadcast
Gaming

Entertainment :
Beer garden /)

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

( (a) drive own vehhicTe:‘ 2
(b) getatiftin private vehicle

—

d) walk

)

)
c) taxi
(d)
(e) train
(
(

f) bus
g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?

w0

(2 Ry of  coe2uhS
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions

below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

2. What is your gender?

m ALe

3. What is you age?

(a) 18 to 24
(b) 25 to 34
(c) 35 to 44
(d) 45 to 54
(e) 55 to 64

4. What is your occupation?

Kovikin PARK

FenSion ER

5. What is your gross yearly income
(circle one only)?

ess than $20,000.00

(b) $20,000.00 to $40,000.00
(c} $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
{(f) more than $100,000.00

6. Approximately how often do you
attend the hotel? (circle one only)?

(a) daily

@more than 3 times a week
(c) once a week
(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

NS EWSNAN

Beer garden ’

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

{b) get a lift in private vehicle

(a) drive own vehicle

(c) taxi
(d)

(e) train
(f) bus

(g) bicycle

walk

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to cur patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where %
you live? Elermore Vare

2. What is your gender? ‘f:éfl’r‘mmfs*ﬁm .

3. What is you age? (a) 18 to 24
(b) 25 to 34
(c) 35to 44
(45 to 54D
(e) 55 to 64
(f) over 65

4, What is your occupation? CQ*"‘Q WO

5. What is your gross yearly income K,,c,/('a‘)’ﬁa/s—;t;;lrl $20,000.00\
(circle one only)? ) WWWW‘DO
(c) $40,000.00 to $60,000.00
(d) $60,000.00 to $80,000.00
(e) $80,000.00 to $100,000.00
() more than $100,000.00

6. Approximately how often do you (@) dally
attend the hotel? (circle one only)?

e
L

week, .-

e (b‘;more _than 3 times‘&;-}__

“I"(c) once a week
{d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment
Beer garden 7

L I E] (o] B [

8. How do you usually get to and depart :@E

the hotel (circle any that apply to you)?

PN

rive own vehicle >

(b) get a Tt in private vehicle

(c) taxi
(d) walk
(e) train

| T

((f) bus .

S s

ﬁ(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses will be anonymous.

1. What is the name of the suburb where C}Q@M@H\\b )

you live?
2. What is your gender? NH&
3. What is you age? (a) 1810 24
(b) 25t0 34
#: 3510 44
((d))45 to 54
(e) 55 to 64
(f) over 65
4. What is your occupation? ﬁﬁmmmn,&qa—:&

a) less than $20,000.00
b) $20,000.00 to $40,000.00

5. What is your gross yearly income (a)

(b)

(¢) $40,000.00 to $60,000.00 N B
(d)

(e)

(

(circle one only)?

d) $60,000.00 to $80,000.00
e) $80,000.00 to $100,000.00
f) more than $100,000.00

8. Approximately how often do you (a) daily

attend the hotel? (circle one only)? -\(\bﬂ/more than 3 times a week

c) once a week

(c)
(d) once a month
(e)

e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast
Gaming

TAB

Entertainment N &
Beer garden N p

WK O O 53] E

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicie
(b
(c) taxi

(d) walk M (]‘:}
(e) train

(f) bus

{g) bicycle

get a lift in private vehicle

R e

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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WINNERS CIRCLE TAVERN WALLSEND

CUSTOMER PROFILE SURVEY

In order to improve the services and facilities offered to our patrons, we would like to
get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions
below. Your responses wilt be anonymous.

1. What is the name of the suburb where |
you live? %*é&ﬂéﬂ” 2,
2. What is your gender? 7.
3. What is you age? (a) 1810 24
(b) 25 to 34
(c) 35to 44
(d) 45 to 54 .~
(e) 55 to 64
(f) over 65
4. What is your occupation? W
5. What is your gross yearly income (a) less than $20,000.00
(circle one only)? (b) $20,000.00 to $40,000.00
(c) $40,000.00 to $60,000.00 vt
AdA
(d) $60,000.00 to $80,000.00 "
(e) $80,000.00 to $100,000.00
(f) more than $100,000.00
6. Approximately how often do you (a) daily
attend the hotel? (circle one only)? @more than 3 times a week
(c) once a week
(d) once a month
(e) less than once a month
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7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to.

Drinking

Dining

Sports broadcast —~ £o £,
Gaming

TAB

Entertainment 404
Beer garden L-o4.

L ORI E SN

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

(a) drive own vehicle

)
b) get a lift in private vehicle
) taxi

g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
-customers?
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WINNERS CIRCLE TAVERN WALLSEND
CUSTOMER PROFILE SURVEY
In order to improve the services and facilities offered to our patrons, we would like to

get some feedback from you in relation to a number of areas relating to the operation
of the hotel. We appreciate you taking the time to complete the survey questions

below. Your responses will be anonymous.

1. What is the name of the suburb where
you live?

Il <end/

2. What is your gender?

;—ﬁ &VJO// &

3. What is you age?

/,(.b-)“aj to 34

a7 45 to 54

(a) 18 to 24

to 44

(e) 55 to 64
(f) over 65

4. What is your occupation?

é([\“\‘ choin \:KOW\O)

5. What is your gross yearly income
(circle one only)? A

(a) less than $20,000.00
(b) $20,000.00 to $40,000.00

d) $60,000.00 to $80,000.00
e) $80,000.00 to $100,000.00
f} more than $100,000.00

P T e T e T e

¢) $40,000.00 to $60,000.00

8. Approximately how often do you fardaily
attend the hotel? (circle one only)? 6) mhore than 3 times a week

(c)/once a week
(d) once a month

(e) less than once a month




7. Rate the main activities and services
that attract you to the hotel by placing a
number in the each of the corresponding
boxes. 1 represents an activity or service
that you are most attracted to, while 7
represents the activity that you are least
attracted to,

Drinking

Dining

Sports broadcast
Gaming

TAB
Entertainment

18 H{ESEO

Beer garden

8. How do you usually get to and depart
the hotel (circle any that apply to you)?

&

)dnve own vehicle

b) get a lift in private vehicle

\_/tam

(d) walk
(2) train

@bus

(g) bicycle

9. Do you have any comments as to how
the hotel may improve its service to
customers?
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Annexure “C” — Gaming machine statistical data



Request: Zend 184

. Class 2 LIA Information
Justice for Lake Macquane & Newcaste City LGAs Printed on 10022017 & 11:56 AM

Ligquor & K =
mg-m Gamirg MW 0802120

Mumber of Gaming Machines as at the First Day of each Year by Club by Hotel by LGA
Mumber of Gaming Machines as at the First Day of each Year by LGA
Mumber of Gamng Machines per Adult by LGA

Lake Macguarie City Councd 145 875 2,108 420 2537 DDIT3IE16024 2107 420 2536 00173847472 2,024 441 2485 00183930201 1,987 445 2432, 00183718081 2,044 443 2402

DM ToE2 101
MNewcaste City Council 118,226 2357 et 3295 DUETBAGTOG1 2282 223 3205, 0.02TDBG1858 2214 a2z 3135 00285030509 2,134 036 3070 D.0250452608 2,108 238 3047 DO25TENEDG
Winners Circle Wallsend NA N 20 a0 N M4 20 20 N MNA 20 20 NAA N4 20 20 A N 20 0 N4
Totad 254,201 4485 1,367 5832 0020741027 4,380 1.352 5741 00217200070 4,238 1,363 5601 00211997034 4,121 1.381 5502 D.O208250537 4,152 1.387 5630 00200550085

Node: Tolals for Winner Circle Wallsend are ncluded in the totals for Newcastle Cily Council and have not been double-counted in fabie fotals

Current GMEs & PMPs by LGA as at 8 Feb 2017

Lake Macguane Ciy Councd 2576 2,582

&
Mewcaste City Council 3210 1] 3.210;
Winners Circle Wallsend 20 (1] 20
Total 5876 li] 5 Taz

Note: Tolals for Winner Circle Waillsend are included in the totals for Newcastle Cily Council snd have not been double-counted in table fofals
Cusarterly Gaming Machine Expendiure (Met Profit) over § Year Perod by LGA

Lake Macquanie City Councl 26,086, 28276 27.048.34384 M53112057 4134083714 2402052000 2044485308 2452037302 2323407211 2404603475 2510253201 2310720624 2242211488 2405717051 2401481878 2346857046 2337080202 2532817447 2720071072 2454216535 23.004.24003

Mewcastle City Council 38107 S037B 3736384205 34A545R075 3533078353  362B053ZAE ATE4RS0011  RMMESEI00340 A3G064B180 3404707007 I6H00EEZS1 3342417022 I2SE0G1GE1  A44A224781 3612803270 345577443 3300012184 3614134605 3IBTIATO432  I4G6600045 34,006 73870
Winners Circle Watsend £49,599.36 5§93.836.52 725,247.15 £99,297.92 B41.456.61 £33.764.62 528.162.06 434006.23  521,500.10 490.881.83 362.874.19 404,376.82 363,902 66 389.271.56 340.555.68 32242639 348,378.18 4123791 37835257 341,823,814
Total 6220579154 6441318588 GO3IBSTIEE2Z SO52170067 6120106120 300335000 GSO4BBGO336 G56A4145371 GB0A0O00572 0160257542 5053138546 G5,0B273178 5R519.41312 6104285157 SO02636480 5727208306 61460520373 ©500450504 5030807480 58.11087EE2

Note: Telals for Winner Circle Wailsend are included in the fofals for Neweastle Gy Councll and have not been double-counted in fable folsls



Annexure “D” — Social profile information: Newcastle and Lake Macquarie




15900: Neweastle (C) : Region Data Summary

Skip to matn content

Austratian Bureau of Statistics
Search for: Submit search query:
MENU

+ Slatistics

+ Census

« Complete your survey
+ Aboutus

15900: Newcastie (C) (LGA)

New South Wales

15900:
. Go back to maln map
Period Newcastle Austraiia
(€}
Persons (no.) 2014 160,021 23,490,736
Mate (no.) 2014 80,025 11,692,500
Female {(no.} 2014 79,596 11,798,236
Pecpla Medlan Age - 2014 16.3 17.3
Parsons (years)
Total number of Coeming
businesses (no.) Soon
Building Approvais
- Value of Total 2014 362 54,424
Building ($m)
Houses - medlan 5 419,950 430,000
sale price ()
Econamy
Median total
Income (excl,
Gevernment 2013 47,427 44,940
pensicns and
allowance) (§)
Total registered
motor vehicles 2014 110,985 17,633,493 : I ! st e
{no.}
Main employing
tndustry:
Industey  pagith care and 2011 16
soclal assistance
(%)
Land area (ha) 2014 18,677.3  768,848,540.5

Enargy &
Environment

Click on the following category headings to view 2010 - 2014 statistics about 15900: Newcastle (C}.

Page 1 of 6

[ Peaple includes Population, Births and Deaths, Internal Migration, Housahaolds ]

2010 2011 2012 2013

2014

Aboriginal and Torres Strait Islander Peoples - 2011 Census

Aborfginal and Torres Stralt Islander Peoples - Proportion of total

.- 2.6 - -
population (%)
Births and Deaths - Year ended 31 December
Births and Deaths - Births {no.) 2027 2131 2 096 2 107
Births and Deaths - Total fertility rate ( per female) (rate) 1.8 1.8 1.9 1.9
Births and Deaths - Deaths {no.) 1305 1309 1 300 1391

http://stat.abs.gov.au/itt/r jsp?RegionSummary &region=15900& dataset=ABS_REGI...

1785
1.3
1477

29/07/2016




15900: Newcastle (C) : Region Data Summary

Births and Deaths - Standardised death rate (per 1,000 population) 5.8
(rate)}

6.5

Overseas Born Population: Percentage of Total Population - 2011 Census

Overseas Born Population: Percentage of Tetal Population - Born in
Oceania and Antarctica (excluding Australia) (%)

Cverseas Born Population: Percentage of Tatal Population - Born in
North-West Europe {%)

Overseas Born Population: Percentage of Total Population - Born in
Southarn and Eastern Europe (%)

Overseas Born Population: Percentage cf Total Population - Born in
Morth Africa and the Middle East {%)

Overseas Bern Popuiation: Percentage of Total Pepulation - Born in
South-East Asia (%)

Overseas Born Populatien: Percentage of Total Population - Born in
North-East Asia (%)

QOverseas Born Population: Percentage of Total Pepulfation - Bern in
Southern and Central Asia (%)

Overseas Born Population: Parcentage of Total Population - Born in
Americas (%)

Overseas Born Population: Parcentage of Total Popuiation - Born in
Sub-Saharan Africa (%)

Overseas Born Population: Percentage of Total Population - Tetal
born overseas (%)

Disability Estimates (experimental) - 2012

Disability Estimates - Persons with a disability living In private
dwellings (no.}

Disability Estimates - Persons with a disability living in private
dweilings (%)

1.3

3.7

2.3

0.6

1.3

1.1

0.8

0.7

0.7

17.7

Cccupation of Empioyed Persons - as % of Total Employed ~ 2011 Census

Occupation of Employed Parsons - Managers {%) --
Occupation of Employed Persons - Professionals (%) -
Occupation of Employed Persons - Technicians and trades workars
(%)

Occupation of Employed Persons - Community and personal service
workers (%)

Occupation of Employed Persens ~ Clerical and administrative

warkers (%)

Occupation of Employed Persens - Sales workars (%) --
Occupation of Employed Persons - Machinery operators and drivers

(%)

Occupation of Empleyed Persons - Labourers (%) .-

Occupation of Employed Persons - Inadequately described, Mot
stated {%}

Estimated Resident Population - Population - As at 30 June

Estimated Resident Population - Persons - 0-14 years (%) 16.9

Estimated Resident Population - Persons - 15-24 years (%) 15.5
Estimated Resident Population - Persons - 25-34 years (%) 15.2
Estimated Resident Population - Persons - 35-44 years (%) 13.4
Estimated Resident Population - Persons - 45-54 years (%) 13.2
Estimated Resident Population - Persons - 35-64 years (%) 10.8
Estimated Resident Populatlon - Persons - 65-74 years (%) 7.2
Estimated Resident Population - Persons + 75-84 years (%) 5.4
Estimated Resident Population - Persons - 85 years and over (%) 2.4
Estimatad Resident Population - Males - 0-4 years (no.) 4 939
Estimated Resident Population - Males - 5-9 years {no.) 4 343
Estimated Resident Populaticn - Males - 10-14 years (no.) 4 187
Estimated Resident Populaticn - Males - 15-19 years (no.) 5050
Estimated Resident Populaticn - Males - 20-24 years {no.) 7 000
Estimated Resident Popuiation - Males - 25-29 years (no.) 5628
Estimated Resident Population - Males - 30-34 years (no.) 5407

9.9
25.7

1.4

16.8
i5.3
15.3
13.3
13.1

11

7.4

5.3

2.3
4 840
4 466
4 244
4 845
7 228
6733
5635

5.4

29 490

16.8
15.1
15.7
13.1
13

11
7.6
5.2
2.5
4971
4 511
4 234
4 848
7 288
6935
5914

6.4

16.9
15
15.7
13
12.8
11.2
7.8
5.1
2.6
5085
4 556
4 249
4 780
7 342
5 909
6 027

http://stat.abs.gov.au/itt/r jsp?RegionSummary&region=15900&dataset=ABS_REGI...

Page 2 of 6

8.5

16.8
14.9
15.9
12,9
12.6
11.3

2.6
5071
4 651
4226
4 789
7 451
7001
6 189

29/07/2016




15900: Newecastle (C) : Region Data Summary Page 3 of 6
Estimated Resldent Population - Males - 35-35 years (no.) 5461 5319 5134 5097 5103
Estimated Resident Population - Males - 40-44 years (no.} 4 504 5075 5192 5291 5385
Estimated Resident Population - Males - 45-49 years (no.) 5155 5173 5105 4970 4 898
Estimated Resident Population - Males - 50-54 years {ne.) 5019 5119 5133 5159 5 206 |
Estimated Resldent Population - Males - 55-59 years {nc.) 4 480 4 597 4777 4905 4 953 )
Estimated Residant Population - Males - 60-64 years {no.) 3 827 3991 4012 4 054 4 144
Estimatad Resident Populatlon - Males - £5-69 years {no.) 2 957 3163 3309 3512 3 646 E
Estimated Resident Population - Males - 70-74 years (no.) 2372 2417 2431 2487 2 556
Estimated Resident Popuiation - Males - 75-79 years (no.) 1831 1307 1 895 1957 2028 ]'
Estimated Residant Population - Males - 80-84 years (no.) 1498 1533 1521 1426 1398
Estimated Resident Population - Males - 85 and cver (no.) 1198 1259 1244 1298 1350
Estimated Resident Populatlon - Males - Tetal {no.) 76 266 77 444 78 454 79 115 80 025
Estimated Rasident Population - Females - 0-4 years (no,) 4 570 4470 4 547 4 628 4 635
Estimated Resident Population - Females - 5-¢ years (no.) 4 076 4188 4235 4 289 4 368
Estimated Residant Population - Females - 10-14 yaars {no.) 3 824 3900 3 899 3920 3929
Estimated Resident Population - Females - 15-15 years {no.} 4 939 4 657 4 572 4 524 4 501
Estimated Resident Populatien - Females - 20-24 years (no.} 5819 7 072 7103 7 060 7 056
Estimated Resident Poputaticn - Femaies - 25-29 years (no.) 5258 6252 5 442 5 448 6 519
Estimatad Resident Popuiatien - Females - 30-34 years (no.) 5033 5152 5349 5520 5672
Estimated Resident Population - Females - 35-39 years (no.} 5310 5222 5081 4 908 4 874
Estimated Resident Population - Females - 40-44 years (no.) 4 837 5039 5157 5345 5341
Estimated Resident Population - Females - 45-49 vears (no.) 5067 5010 5010 4 835 4 812
Estimated Resident Population - Females - 50-54 years {no.) 4 552 5130 5229 5291 5230
Estimated Resident Population - Females - 55-59 years (no.) 4 366 4 461 4 559 4614 4 746
Estimated Resident Population - Females - 60-64 years (na.) 3888 4 004 4005 4154 4281
Estimated Resident Population - Females - 65-69 years (no,) 3077 3279 3495 3 600 3661
Estimated Resident Population - Fernales - 70-74 years (ne.) 2710 2 681 2697 2794 2913
Estimated Resident Population - Females - 75-79 years (no.) 2 458 2450 2 486 2 469 2 500
Estimated Resident Population - Females - 80-84 years (no.) 2497 2 458 21332 2220 2111
Estimated Resident Population - Females - 85 and over (no.) 2 536 2611 2 694 2 809 2 846
Estimated Resident Pepulatien - Females - Total (no.) 77217 78 106 78 892 79 428 79 996
Estimated Reslident Pepulaticn - Persons - 0-4 years (no.) 9 509 9310 9518 2723 9 707
Estimatad Resident Populatien - Persons - 5-9 years {no.) 8419 8 654 8 748 8 845 9 019
Estimated Resident Popuiation - Persons - 10-14 years {no.) a011 8144 8133 81560 8 155
Estimated Resident Population - Persons - 15-19 years {no.) S 989 9 502 9420 9314 9 290
Estimated Resident Population - Persons - 20-24 years {no.) 13 819 14 300 14 391 14 402 14 507
Estimated Resident Population - Persons - 25-29 years (no.) 12 886 12 985 13377 13 357 13 520
Estimated Rasident Population - Persons - 30-34 years {no.) 10 440 10 787 11 263 11 547 11 861
Estimated Rasident Population - Persons - 35-39 years (no.) 10771 10 541 10 215 10 005 9977
Estimated Resfdent Population - Fersons - 40-44 years (no.) 9 741 10114 10 349 10 636 10 706
Estimated Residant Population - Persons - 45-49 years (no.) 10 232 10 183 10115 9 805 9 710
Estimated Resident Population - Persons - 50-54 years (no.) 9971 10 249 10 3562 10 450 10 436
Estimated Resident Population - Perscns - 55-59 years (no.) 8 846 9 088 9 336 9 519 9 699
Estimated Resident Population - Persons - 60-64 years (no.} 7715 7 995 8017 8 208 B 425
Estimated Resident Population - Persons - §5-69 years (no.} 6034 G 442 6 804 7112 7 307
Estimated Resident Population - Persons - 70-74 years (no.) 5082 5098 5128 5281 5 469
Estimated Resident Population - Persons - 75-79 years (no.) 4 289 4 297 4 381 4 425 4 528
Estimated Resident Population - Persons - 80-84 years (no.) 3995 39891 3853 3 646 3 509
Estimated Resldent Population - Persons - 85 and over (no.) 3734 3870 3938 4 107 41946
Estimated Resident Population - Parsons - Total (no.) 153 483 155 550 157 346 158 543 160 021
Estimated Residant Population - Working Age Population (aged 15-

64 years), ERP at 30 June (% of total) 8.1 68 67.9 67.7 67.6
Estimated Resident Population - Medlan Age - Usual Residents, y
Males, ERP at 30 June (years) 3.6 33.7 35.5 355 35.6
Cstimated Resident Population - Median Age - Usual Residents,
Females, ERP at 30 June (years) 38 384 384 384 384
Estimated Resident Population - Median Age - Usual Residents,
Persens, ERP at 30 June {years) 36.8 37.1 37 3 36.9
Population Density
Population Density - Population density (ERP at 20 June) 821.8 332.8 847.4 848.9 855.3
{persons/km2)
Families by Type - 2011 Census
Families by Type - Couple families with children under 15 and/or

- 12 654 -- - -
dependent students {no.}

http://stat.abs.gov.au/itt/r jsp?RegionSummary &region=15900& dataset=ABS _REGI...  25/07/2016



15900: Newcastle (C) : Region Data Summary
Farnflies by Type - Couple families with non-dependent children oniy - 2711 -- --
(no.}
Families by Type - Couple famllies without children {no.} -- 14 703 - B
Families by Type - One parent families with children under 15 B 4431 B B
and/gr dependent students (no.)
Familles by Type - One parent families with non-dependent children 3 565 - _
only (no.)
Families by Type - Other families (no.) - 813 - -
Families by Type - Total families (no.) -- 37 9G7 -- -
Familles by Type - Average family size (no. of persons) -~ 2.9 -- -
Households by Type ~ 2011 Census
Housaholds by Type - Lone person households (no.) -- 17 265 -- -
Househoids by Type - Greup househclds (no.) - 3878 -- -~
Househoids by Type - Family households {no.} - 37 309 - --
Households by Type - Total households {no.} - 58 453 . e
Househelds by Type - Average household size (no. of persons) - 2.4 -- --
Access to Internet at Home - 2011 Census
Access to [nternet at Home ~ With broadband connection {9} -~ G4 - -
Access to Internet at Home - With dial-up connection (%) -- 3 - -
Access to Internet at Home - Other connection (%) -- 4 - -
Access to Internet at Home - Proportion of all occupled private } 71 . -
dwellings (%)
Speaks a Language Other Than English at Homa - 2011 Census
Speaks a Language Other Than English at Home - Percentage of _ 8.3 . .
total population (%) '
Internal Migration - As at 30 June
Internat Migration - Arrivals {no.) 11 364 11 375 11 521 10 667
Internal Migration - Departures {no.} 10 939 10 458 11 018 10 664
Internal Migration - Net Regicnal Migration (no.) 425 917 503 3
Children Enrofled in a Preschool Program - As at 1 July
No Data Available
Children Aitending a Preschool Program - As at L July
No Data Available
Persons with Post School Qualifications - 2011 Census
Persons with Post School Qualifications - Percentage of total
’ -- 57.3 - -
pepulation aged 15 years and over {%)
Persons with Post School Qualifications - With Postgraduate Degree B 37 . -
(%) '
Persons with Post School Qualifications - With Graduate B 1.6 » B

Diploma/Graduate Certificate (%)
Perscns with Post School Qualifications - With Bachelor Degree (%) - 14.5 -
Perscns with Post School Qualifications - With Advanced
Diploma/Diploma (%)

Persons with Post School Qualifications - With Certificate (%) - 19.6 -
Persons with Post School Qualifications - [nadequately
described/Not stated (%)

- 10.4 -
Unpaid Work: Percentage of Total Population Aged 15 Years and Over - 2011 Census

Unpald Work: Percentage of Total Population Aged 15 Years and
Over - Parsons undertaking voluntary work for an organisation or -- 16 .-
aroup {%)

http://stat.abs.gov.auw/itt/r.jsp?RegionSummary& region=15900&dataset=ABS REGI...
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15900: Newecastle (C) : Region Data Summary

Unpaid Werk: Percentage of Total Population Aged 15 Years and
Over - Persens caring for own children without pay (%)

Unpald Work: Percentage of Total Popuiation Aged 15 Years and
Over - Persons caring for other chlidren without pay (%)

Unpaid Work: Percentage of Total Population Aged 15 Years and
Cver - Persens carlng for own children and other children without
pay (%)

Unpald Work: Percentaga of Total Population Aged 15 Years and
Qver - Persons providing unpaid care, help or assistance to family,
others (%)

Method of Travel to Work - 2011 Census

Mathod of Travel to Work - Used one method ~ Train or tram (no.)
Method of Travel to Work - Used one method - Bus {no.)

Method of Travel to Work - Used one method - Car {as driver or
passenger) (ne.)

Method of Travel to Work - Used one method - Motor bike/scooter
(no.)

Method of Trave! to Work - Used one method - Bicycle (no.}
Method of Travel te Work - Used ane method - Other {Inc. ¥axis)
{no.)

Method of Travel to Worl - Used one method ~ Walked only {no.)
Methed of Trave!l to Work - Used one method - Total - used one
method (no.)

Meathod of Travel to Work - Taotal - used mere than one method
{no.)

Mathod of Travel te Work - Other - Worked from home (no.}

Method of Travel to Work - Other - Employed but did not go to work

(no.)

Mathod of Travel to Work - Other - Method of travel not stated {no.)

Method of Travel to Work - Totai empleyed (no.)

- 526
- 1543

- 49 835

- 1278
- 1012
- 2715

- 57 530

- 1111
- 1997
- 8 666

- 953
-- 70 257

Page 5 of 6

[ Economy includes Personal Income, Businessas, Building Approvals }
[ Industry includes Ragistered Motor Vehicles, Tourist Accommeodation, Employed by Industiry j
{ Energy & Environment Includes Water Use, Energy Supply and Generation, Land Araa }

Bownload the statistics

Links

The Natioral Regicnal Profile (NRF) presents, for ail Australia, a range of data for various types of small regions. Data are availabie for
Local Government Areas, Statistical Areas Levels 2 and other larger geographles. The NRP is intended for users interested In the

characteristics of regions and in comparing regions across Australla, Data are in time series, whera available,

Data last updated: 30/06/2016 11;30:00

Would you like more functionality, or to create your own data sets? Find mora data with ABS.Stat

This page was created 29/07/2816 10:33:22 sourcing from ABS.Stat,

ABS.Stat (Beta)

CPI Inflation calcuiator
Data by region
Microdata access
TableBuilder

Mobile Apps

Historical releases

Information for small business
Statistical geography

Statistical methods & classifications

About the ABS

Careers

Contact us

Information consultancy service
Online security

Website updates

Help

Want to help us improve our website?

Provide feedback

hitp://stat.abs.gov.aw/itt/r.jsp?RegionSummary&region=15900&dataset=ABS_REGI...
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Skip to main content

Augtralian Bureau of Stalistics
Search for: Submit search query:
MENU

+ Statistics

+ Census

+ Complete your survey
+ About us

15900: Mewcastie {C) (LGA)
New South Wales

15900 Go back to main ma
Period  Newcastle Australia 0 fmaln mag
<)
v nam ni:&?ﬁ . ~
Persans (no.) 2014 160,021 23,490,735 ‘ neChisholm -
Male {no.) 2014 80,025 11,692,500 Matford..
Ashionsield .
Female (no.) 2014 79,996 11,798,236 S
Paopla Madlan Age -
P < 2014 363 37.3
Persons (years)
Total number of Coming
buslnesses (ne.) Soon
Buiiding Approvals
- Value of Total 2014 362 94,424
Building {$m)
H - medi
OUSES - MBAWAN - 5513 419,350 430,000
sale price ($}
Econamy
Median total
income {excl,
Government 2013 47,427 44,540
pensiens and
alfowance) {$)
Total registered
maotor vehicles 2014 110,985 17,633,493
{no.)
Main empioying
industry:
Industty  yealth care and 2011 16
social asslstance
(%)
Land area (ha) 2014 1B,677.3  758,848,540.5

Energy &
Environment

Click on the following category headings to view 2010 - 2014 statistics about 15900: Newcastle (C).

Page 1 of 4

[ People includes Poputation, Births and Deaths, Intarnal Migration, Households l
i Economy includes Personal Income, Businesses, Building Approvals J
2010 2011 2012 2013 2014

Bankrupts - Year ended 30 June

Bankrupts - Bankrupts with a non-business related bankruptcy or

not stated {no.) - - 109
Bankrupts - Bankrupts with a business related bankruptcy (no.) - - 38
Bankrupts - Total bankrupts (noc.} -- - 147 i05

http://stat.abs. gov.au/itt/r jsp?RegionSummary &region=15900&dataset=ABS_REGI...
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Building Approvals - Year ended 30 June

Building Approvals - Private sector houses (no.) 300 280 304 320 291
Bullding Approvals - Private sector dwellings excluding houses {no.) 518 215 116 144 430
Bullding Approvals ~ Total dwelling units (ne.) 871 511 432 455 721
Building Approvals - Value of private sector houses ($m) 116 135 128 138 143
ﬁ;llljliler;g(iip;rovals - Value of private sector dwellings excluding 100 41 20 23 81
Building Approvals - Value of residential buiiding ($m}) 226 134 153 162 226
Building Approvals - Value of non-residential building ($m) 237 275 223 1e9 136
Building Approvals - Vaiue of total bullding ($m) 463 459 376 331 362 i
Bullding Approvals - Total private sector dwelling units (ne.) 818 496 420 464 721 !
Number of Businesses - As at 30 June {Coming soon}
Mo Data Available
Business Exits - Year ended 30 June {Coming soon) :
No Data Avallable
Business Entries - Year ended 30 June (Coming soon)
No Data Availabie
Residential Property Prices - Year ended 30 June
Reslidentlal Property Prices - Houses - number of transfers (no.) - -- L 2 293 --
Residentiai Property Prices « Houses ~ median sale price ($) -- -- -- 415 950 -~
Residential Praperty Prices - Attached Dwallings - number of B _ _ 597 .
transfers (no.)
Residential Property Prices - Attached Dwellings - medlan sale price B - __ 150 000 .
(%)
Estimates of Personal Income - Year ended 30 June
Estimates of Personal Income - Madian employee income {$) - - - 50 251 -
Estimates of Personal Income - Total employee income (3m) - - -- 4 153 --
Estimates of Personal Income - Employee income earners (no.) - -~ -- 70 214 --
Estimates of Personal Income - Median own unincorporated
business income () - - - 10 827 -
Estlmates of Personal Income - Total own unincorporated business _ B _ 292 N
income ($m)
Estimatas of Personal Income - Own unincorporated business . . B 3 855 _
incomne earmers (no.)
Estimates of Personal Income - Median investment income ($) B - - 335 --
Estimates of Personzl Income - Total investment income ($m) - - - 437 -- :
Estimatas of Personal Incame - Envestment income earners (no.) - .- -- 58 997 == ;
Estimates of Personal Income - Median superannuation and annuity B B _ 15961 N
income ($) :
Estlmates of Personal Income - Total superannuaticn and annuity - » N 59 _
income ($m)
Estimates of Personal Income - Superannuation and annuity Incorne B B . 3 495 ~ :
earners (no.}
Estimates of Personal Income -~ Median other iIncome (excl. - - - 92 B
Government pensiens and allowances) ($)
Estimatas of Personal Incorne - Total other income (excl. n - . 17 - ;
Government pensions and allowances) ($m) :
Estimates of Personal Income - Othar income aarners (excl. _ ~ _ g 120 . .
Government pensions and allowances} {no.) i
Estimates of Personal Inceme - Median total income {excl, :
) - -- - 47 427 -- :
Government pensions and allowances) ($) :
Estimates of Personal [Income - Total income {excl. Government i
-- - -- 4 957 -
pensions and allowances) ($m)
Estimates of Personal Inceme - Total income sarners {excl. . B N 82 058 .

Government penslons and allowances) (no.)

Labour Force Statistics - 2011 Census

http://stat.abs gov.au/itt/r.jsp?RegionSummary&region=15900&dataset=ABS REGI... 29/07/2016
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l.abour Forca Statistics « Labour Force {no. )
Labour Forca Statistics - Unemployed (ne. )
Labour Force Statistics - Unemployment rate (%)
Labour Force Statistics - Participation rate (9%)

Patents and Trademarks - Year Ending 31 December

No Data Availzble

Selected Government Pensions and Allowances - As at 30 June

Selected Governmant Pensions and Allowances - Age Pension -
Centrelink {no.)

Selected Government Pensicons and Allowances - Age Pension - DVA
(no.)

Selectad Government Penslons and Allowances - Service Pension -
DVA {no.)

Selected Government Pensions and Allowances - Income Suppert
Supplement - DVA (no.)

Selected Government Pensions and Allowances - Carer Payment
(no.)

Selected Government Pensions and Allowznces - Disability Support
Pension (no.)

Selacted Government Pensions and Allowances - Newstart
Allowance (ne.)

Selectad Govarnment Pensions and Allowances - Newstart
Allowance - on income support more than 365 days (%)

Salected Government Pensions and Allowances - Parenting Payment
- Single {no.)

Selected Government Pensions and Allowances - Youth Aflowance
(Fuil time students/apprentices) (no.)

Selected Government Pensiens and Allowances - Youth Allowance
(Other) (ne.)

Selected Gavernmeant Pensicns and Allowances - Family Tax Benefit
A {no.)

Selected Government Pensions and Allowances - Family Tax Benefit
B (no.)

Selectad Government Pensicns and Allowances - Total Family Tax
Benefit recipients (no.)

Rent and Mortgage Payments - 2011 Census

Rent and Mortgage Payments - Average monthly household rental
payment (3}

Rent and Mortgage Payments - Average monthly household
mortgage payment (§)

45

1335

829

4 607

68

2 600

4121

797

12 082

10276

12 586

Yauth (15-19 Years) Engagement in Work/Study - 2011 Census

Youth {15-19 Years) Engagement in Werk/Study - Working full-time
and studying part-time (% cf ali 15-19 yo)

Youth {15-19 Years) Engagement in Work/Study - Working part
tme and studylng part-time (% of all 15-19 vo)

Youth {15-19 Years) Engagement in Work/Study - Working part-
time and studying full-time (% of all 15-19 yo)

Youth {15-19 Years) Engagement in Work/Study - Working full-time
{not studying) (% of all 15-19 ya)

Youth (15-19 Years) Engagement in Worly/Study - Studying full-
time (not working} (% of alt 15-19 yo)

Youth (15-19 Years) Engagement in Work/Study - Werking full-time
and studying full-time (% of all 15-19 yo)

Youth (15-15 Years) Engagement in Work/Study - Fully engaged (%
of all 15-19 yg)

Youth (15-18 Years) Engagement in Work/Study - Total - aged 15-
19 years (no.)

74 540
4 283
5.8
60.5

17 372

41

1217

774

1421

8211

4137

68

2418

4130

781

11 339

9845

11928

1222

1899

3.3

1.6

6.9

39.4

0.4

76.6

9053

17 617

44

1080

746

1514

8 155

4104

67

2 342

3700

734

G 944

8 804

10 504

17 943

37

939

690

1552

8 376

4519

66

1787

3 805

1 0Z0

10 596

9 547

11 254

Page 3 of 4

17 917 =

34
837
632

1651

8 327

5487

68

1772

3884 -

1057

10138 e

9230

10724 —

( Industry

includes Registared Motar Vehlicles, Tourist Accommodation, Emploved by Industry ]

[ Energy & Environment

includes Water Use, Energy Supply and Generation, Land Area ]

http://stat.abs.gov.au/itt/r jsp?RegionSummaryéregion=15%00& dataset=ABS_REGI...
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Download the statistics

Links

Data last updated: 30/06/2016 11:30:00
Wauld you like mora functionality, or to create your awn data sets? Find more data with ABS.5tat

This page was created 29/07/2016 10:33:22 sourcing from ABS.5tat,

+ ABS.Stat (Beta)

» CPl inftatfon calculator
« Data by region

* Microdata access

= TableBuildar

= Mabile Apps

= Historical releases

« Information for small business

« Statistical geography

« Statistical metheds & classifications

« Abput the ABS

* Carears

+ Contact us

« Information consultancy service
« Online security

« Website updates

» Help

Want to help us improve our website?
Provide fesdback
Follow us on...
Like us on Facebook Follow us on Twitter Add the ABS on Google+ ABS RSS feed Subscribe to ABS updates
+ Creative Commaons
= Copyright
» Disclaimer
* Privacy

= Sitemap
= Staff login
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Skip to main content
*

%wuw%
Australian
Bureau of
Statistics |
FAustralian Bureau of Statlistics

Search for Subm|t sarch query:
MENU

Statistics

Census

Complete your survey
About us

Newcastle {(C) (LGA)

New South Wales

Period Newcastle (C) Australia
Persons (nc.) 2014 160,021 23,490,736
Male (no.) 2014 80,025 11,692,500
Female (no.) 2014 79,996 11,798,236
People
Median Age - Persons {years} 2014 36.9 37.3
Total number of businesses (no.) 2014 12,001 2,100,162
Building Approvals - Value of Total Building ($m) 2014 362 94,424
Houses - median sale price ($) 2013 419,950 430,000
Eron oy
Madian total Income {excl. Government pensions and allowance) ($) 2013 47,427 44 540

Total registered motor vehicles (no.) 2014

Main employing industry:

- . 2011
Industry Health care and social assistance (%)

110,985 17,633,493

16

Land area (ha) 2014

Energy & Environment

18,677.3 768,848,540.5

(Go back to main map

RN BTG

http://stat.abs.gov.au/itth, jsp’?ReglcnSummary&reglcn—15900&dataset~ABS REGIONAL LGA&geoconcept—-REGION&mapIayend LGA2014&measure— .

18




Thoraton

Click on the following category headings to view 2010 - 2014 statistics about Newcastle (C).

{ People | }

{ Economy }

2010 2011 2012 2013 2014

Number of Businesses - As at 30 June

Number of Businesses - Number of non-employing

. - 6 319 6 361 6272 6 391
businessas (ne.)
Nun?ber of Businesses - Number of employing N 3514 3 557 3 467 3 566
busingsses: 1-4 employaes (no.)
BUSI _ .
Nun?ber of Businessas - Number of employing _ { 555 1 600 1 625 1 595
businesses: 5-19 employees (no.)
Numb f Busi - Numb f loyi
un-w er of Businesses umber of employing . 430 453 444 449
businesses: 20 or more employess (no.)
Number of Businesses - Total number of businesses {no.) -- 11 818 11 970 11 809 12 0ol
Business Entries - Year ended 30 June
Business Entries - Number of non employing business
. ploying - - 936 813 921
entries (na.)
Business Entries - Number of employing business entries: -- -- 548 451 541

1-4 employees (nc.)
http://stat.abs.gov.awittr jsp?RegionSummary&ragion=15900&dataset=ABS_REGIONAL_L GA&geaconcept=-REGION&maplayerid=LGA2014&measure=... 2/8



22/02/2017 Newcastle (C) : Region Data Summary

Business Entries - Number of empleying business entries:

- -- 73 84 69
5-19 employees (no.)
Business Entries - Number of employing business entries: 8 11 15
20 or more employees (no.)
Business Entries - Total number of business entries (no.) -- - 1 566 1359 1 546
Business Exits - Year ended 30 June
Business Exits - Number of non employing business exits . B 1023 1 069 985
{no.)
Business Exits - Number of employing business exits: 1-4 . N 345 429 389
employees (no.)
Business Exits - Number of employing business exits: 5- B . 73 89 86
19 employeses (no.)
Business Exits - Number of employing business exits: 20 . . 16 15 13
or more employees (nc.)
Business Exits - Total number of business exits (no.) -- -- 1 456 1602 1473

Bankrupts - Year ended 30 June

Bankrupts - Bankrupts with a non-business related - . 109 85 97
bankruptcy or net stated (no.}
Bankrupts - Bankrupts with a business related B B 38 18 33
bankruptey (no.) .
Bankrupts - Total bankrupts {no.} -- - 147 105 130

Labour Force Statistics - 2011 Census

Labour Force Statistics - Labour Force (ne. ) -- 74 540 - - -
Labour Force Statistics - Unemployed (no. ) -- 4 283 - - -
Labour Force Statistics - Unemployment rate {%) -- 5.8 - -- -
Labour Force Statistics - Participation rate (%) -- 60.5 - - -

Youth (15-19 Years) Engagement in Work/Study - 2011 Census

Youth {15-19 Years) Engagement in Work/Study -
Working full-time and studying part-time (% of all 15-19 -~ 3.3 - - --
ya)

Youth (15-19 Years) Engagement in Work/Study -

Warking part time and studying part-time (% of all 15-19 - 1.6 .- - --
yo)

Youth (15-19 Years) Engagement in Work/Study -

Working part-time and studying full-time (% of all 15-19 -- 25,1 -- - -
yo)

Youth (15-19 Years) Engagement in Work/Study -

Working full-tima (not studying) (% of all 15-19 yo) o 6.9 - - -
Youth (15-19 Years) Engagement in Work/Study - N 39.4 . . .
Studying full-time (not working} (% of all 15-19 yo)

Youth (15-19 Years) Engagement in Work/Study - -- 0.4 -- - --
Working full-time and studying full-time (% of all 15-19

yo)

hitp://stat.abs .gov.aufitr jsp?RegionSummary8ragion= 156500&dataset=ABS_REGIONAL [ GA&geccencept=REGION&maplayerid=LGA23148measwe=... 3/8




22f02/217 Newcastle (C) : Region Data Summary
Youth (15-1% Years) Engagement in Work/Study - Fully
engaged (% of all 15-19 vo)

Youth (15-19 Years) Engagement in Work/Study - Tctal -
aged 15-19 years {no.)

-- 76.6

-- 9 053

Selected Government Pensions and Allowances - As at 30 June

Selected Government Pensions and Allowances - Age

Pension - Centrelink (no.} - 17372
Selected Government Pensions and Allowances - Age 45 a1
Pension - DVA (na.)
Selected G t Pensi d All - Servi
eec_: ed Government Pensions an owances ervice 1335 1217
Pensicn - DVA {no.}
Selected Government Pensions and Allowances - Income 829 274
Suppeort Supplement - DVA (no.)
Selected Government Pensions and Allowances - Carar . 1421
Payment (no.)
Selected Government Pensions and Allowances - Disabifity
) - 8211
Support Pension (no.)
Selected Government Pensions and Allowances - Newstart
4 607 4 137
Allowance {no.}
Selected Government Pensicns and Allowances - Newstart 63 68
Allowance - on income support more than 365 days (%)
Selected Government Pensions and Allowan - Parentin
i . Il ces - Parel g 2 660 5 416
Payment - Single (ne.)
Selected Government Pensions and Allowances - Youth 4491 4130
Allowance (Full time students/apprentices) {no.}
Selected Government Pensions and All - Youth
arnm ensions an cwances ou 707 261

Allowance (Cther) (no.)

Selected Government Pensions and Allowances - Family
Tax Benefit A (no.)

Selected Government Pensions and Allowanceas - Family
Tax Benefit B (ne.)

Selected Government Pensions and Allowances - Total
Family Tax Benefit recipients (ne.)

12 082 11 339
10 276 9 845

12 586 11 928

Estimates of Personal Income - Year ended 30 June

Estimates of Personal Income - Median employee income

(%)

Estimates of Personal Income - Total employee income

(m) | - -
Estimates of Personal Income - Employee income earners - _
(nec.)

Estimates of Personal Income - Median own
unincorporated business income ($)

Estimates of Personal Income - Total own unincerporated
business income {$m)

Estimates of Personal Income - Own unincorporated
business income earners (no.)

Estimates of Personal Income - Madian investment income
(%)
Estimates of Personal Income - Total investment income

($m)

http://stat.abs.gov.aufitir jsp?RegionSummary&region=159008dataset=ABS_REGIONAL_LGA&geoconcept=REGION&maplayerid=LGA2014&measure=. .

17 617
44

1 080
746
1514
8 155
4 104
67

2 342
3 700
734

9 944
8 804

10 504

17 941

37

939

690

1 552

8 376

4919

66

1787

3 805

1020

10 596

9 547

11 254

50 251

4 153

70 214

10 627

292

8 869

335

437

17 917
34
837
632
1651
8 327
5 487
68
1772
3 884
1057
10 138
9 230

10 724

418
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Estimates of Personal Income - Investment income -- -- -~ 58 987 --
earners (no.)
Estimates of Parscnal Income - Median superannuation
o -- -- - 15 961 --
and annuity income ($)
Estimates of Personal Income - Total superannusation and _ . 59
annuity income ($m)
Estimates of Personal Income - Superannuation and ) 2 495
annuity income earners {no.)
Estimates of Personal Income - Median other income {axcl. _ _ - 92 )
Government pensions and allowances) ($)
Estimates of Personal Income - Total other income (excl.
. e -- -- 17 --
Government pensions and allowances) ($m)
Estimates of Perscnal Income - Other income earners
. -- - -- 9120 --
(excl. Government pensions and allowances) {(no.) )
Estimates of Personal Income - Median total income (excl.
i -- -- - 47 427 -
Government pensions and allowanceas) {$)
Estimates of Personal Income - Total income (excl.
. - -- -- 4 957 --
Government pensions and allowances) ($m)
Estimates of Personal Income - Total Income earners
. -~ -- -- 82 968 -
(excl. Government pensions and allowances) (no.) :
Rent and Mortgage Payments - 2011 Census
Rent and Mortgage Payments - Average monthly _ 1222 )
household rental payment ($)
Rent and Mortgage Payments - Average monthly - 1 899 ) N
household mortgage payment ($)
Building Approvals - Year ended 30 June
Building Approvals - Private sector heuses (no.) 300 280 304 320 291
Bulld - Private sector dwelli i
uilding Approvals - Private sector dwellings excluding 518 215 116 144 430
houses {no.)
ildi - Total privat Ili it
Building Approvals - Total private sector dwelling units 818 496 420 464 721
{no.} .
Buitding Approvals - Total dwelling units (no.) B71 511 432 465 721
Building Approvals - Value of private sector houses ($m) 116 135 128 138 143
Bwldm'g Approvals - Value of private sector dwellings 100 41 20 23 : 81
excluding houses ($m)
ildi - f t i tor dwelli
Bu!ldlng Approvals - Value of total private sector dwelling 344 355 555 264 332
units {$m)
Building Approvals - Value of residential building ($m) 226 184 153 162 226
Buildi ; e . .
uilding Approvals - Value of non-residential building 237 375 923 169 1386
($m)
Building Approvals - Value of total building {$m} 463 459 376 331 362
Residential Property Prices - Year ended 30 June
Rasidential Property Prices - Houses - number of transfers
- - -- 2 293 .
{no.)
Residentlial Property Pri -H - di i
(;si entlal Property Prices - Houses - median sale price _ . 419 950 .

hifp:/fstat.abs . gov.aufitt/r jsp?RegionSummary&ragion=159004dataset=ABS_REGIONAL L GA&gecconcept=REGION&maplayerid=LGA2014&measure=... 5/8
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Residential Property Prices - Attached Dwellings - number - -
of transfers (ne.)

Reslidential Property Prices - Attached Dwellings - median
sale price ($)

987

350 000

Industry

Energy & Environment

The National Regional Profile (NRP) presents, for all Australia, a range of data for various
types of small regions. Data are available for Local Government Areas, Statistical Areas

Download the statistics
Links

Levels 2 and other larger geographies. The NRP is intended for users interested in the

characteristics of regions and in comparing regions across Australia. Data are in fime series,

where available.

Data last updated: 23/09/2016, 11:30:00

Would you like more functionality, or to create your own data sets? Find more data with ABS,Stat

This page was created 22/02/2017, 13:39:05 sourcing from ABS.Stat.

ABS.Stat (Beta)

CPl inflation calculator
Data by region
Microdata access
TableBuilder

Mobile Apps

Historical releases

Information for small business
Statistical geography

Statistical methods & classifications

About the ABS

Careers

Contact us

Information consultancy service
Online security

Website updates

Help

Want to help us improve our website?

Provide feedback

Follow us on...

feed

hitp://stat.abs.gov.awittr jsp?RegionSummaryé&region=15900&dataset=ABS_REGIONAL_L GA&geoconcept=REGION&maplayerid=LGA2014&measure=...
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ubscribe to ABS updates
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dd the ABS on Google+
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Overseas Born Popuiation: Percentage of Total Papulation - Born in
North-West Europe (%)

Overseas Born Population: Percentage of Totai Populatlon - Barn in
Southarn and Eastern Europe (%)

Overseas Born Population: Percentage of Total Population - Born In
North Africa and the Middle East (%)

Overseas Born Populatlon: Percentage of Total Population - Born In
South-East Asla (%)

Overseas Born Population: Percentage of Total Populatlon - Born in
North-East Asfa (%)}

Qverseas Born Population: Parcentage of Total Populatien - Born in
Southern and Central Asia (%)

Overseas Born Population: Percentage of Total Pepulatien - Bornt in
Americas (%)

Overseas Born Fopuiation: Percentage of Totat Populatien - Born in Sub-
Saharan Africa {%)

Qverseas Born Population: Percentage of Total Population - Total born
overseas {%o)

Disability Estimates {experimental) - 2012

Disability Estimates - Persons with a disabllity living In private dwellings
(ne.}

Disability Estimates - Persons with a disablllty living In private dwellings
(%)

Occupation of Employad Persons - as % of Tetal Employed - 2011 Census

Occupation of Employed Persons - Managers (%) =
Occupation of Employed Persons - Professlonals (%) -
Occeupation of Employed Persons - Technicians and trades workers (%) --
Ceeupation of Employed Persons - Community and personal service

warkers (%)

Cccupation of Employed Persons ~ Clerical and administrative workers

(%}

Cccupation of Employad Persons - Sales workers (%) -
Cceupation of Employed Persons - Machinery operators and drivers (%) -
CGccupatlen of Employed Persons - Labourers (%) --

Occupation of Employed Persons - Inadequately described, Not stated
(%)

Estimated Resident Population - Population - As at 30 June

Estimated Resident Population - Persons - 0-14 years (%) 18.6
Estimated Resident Population - Persons - 15-24 years (%) 13.1
Estimated Resident Population - Persans - 25-34 years {%) 10,9
Estimated Resident Population - Persons - 35-44 years {%) 12.9
Estimated Resident Population - Persons - 45-54 years {%) 13.9
Cstimated Resident Population - Persons - 55-64 years {%) 12.9
Estimated Resident Population - Persons - 65-74 vears {%) 9.2
Estimated Resident Population - Persons - 75-84 years {%) 6.1
Estimated Resident Populatlon - Persons - BS years and over (%) 2.4
Estimated Resident Populatlon - Males - 0-4 years (no.} 6 024
Estimated Resident Population - Males - 5-9 vears {no.) 6102
Estimated Resldent Population - Males - 10-14 years (no.) 6 608
Estimated Resident Population - Males - 15-19 years (no,) 6918
Estimated Restdent Populatlon - Males - 20-24 years (no,) G271
Estimated Resident Population - Males - 25-29 years (no.) 5 567
Estimated Resldent Population - Males - 30-34 years (no.) 5 056
Estimated Resldent Population - Males - 35-39 years (no.) 5 154
Estimated Resident Population - Males - 40-44 years {no.) 6 292
Estimated Resident Population - Males - 45-49 years {no.) 6 658
Estimated Resident Population - Males - 5(-54 years (no.) 6 741
Estimated Resident Population - Males - 55-59 years (no.) 6 254
Estimated Resident Population - Males - 60-64 years (no,) 6 067
Estimated Resident Population - Males - 65-69 years (no.) 4934
Estimated Resldent Population - Males - 70-74 years (no.) 3 755
Estimated Reslident Population - Males - 75-79 years (no.) 3061
Estimated Resident Population - Males - 80-84 years (no.) 2 246
Estimated Resident Population - Males - 85 and aver (no.) 1646
Estimated Resident Populatlen - Males - Total {no.) 96 394
Estimated Resident Population - Fernales - 0-4 years {no.) 5754
Fstimated Resident Populatlon - Females - 5-3 years {no.) 5 687

4.7

11

0.2

0.7

0.3

0.4

Q0.5

0.5

13.8

9.7
19.1
16.7

10

15.2

10.6
7.4
9.9

1.5

18.4
13
10.8
12.8
13,8
13
9.5
6.2
2.5
5950
6125
6 567
7 057
6193
5519
5089
5973
6525
6 445
6 897
6 383
5 095
5225
3858
3084
2330
1776
97 091
5742
5731

42 182

21.3

18.3
13
10.9
12.7
13,7
12.9
9.8
5.2
2.6

6 185
6142
6 456
7038
6319
5579
5 265
5765
6679
6359
6979
6 506
5938
5579
3961
3 140
2 366
1855
98 091
5 803
5782

18,2
12,8
111
12,6
13.4
12,9
101
6.2
2.6
6291
6 241
6393
6939
6 401
5713
5 467
5725
6749
6 230
6 934
6 645
5023
5813
4083
3218
2 348
1936
99 149
5868
5773

http://stat.abs.gov.aw/itt/r.jsp?RegionSummary &region=14650&dataset=ABS_REGI...
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18.1
12.7
11.2
12.5
13.2
13
10.3
6.2
2.7

6 341
6315
6359
6812
6525
5796
5653
5674
6 777
6220
6929
6 686
6124
5916
4 352
3230
2377
2090
100176
5832
5890
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Estimated Resident Popuiation - Females - 10-14 years {no.}
Estimated Resident Population - Females - 15-19 years (no.}
Estfmated Resident Population - Females - 20-24 years (no.)
Estimated Resident Population - Females - 25-29 years (no.)
Estimated Resident Populatlon - Females - 30-34 years {no.)
Estlimated Resident Population - Females - 35-39 years (no.)
Estimated Resldent Population - Females - 40-44 years (no.)
Estimated Resldant Population - Femnales - 45-49 years {no.)
Estimatad Resident Population - Females - 50-54 years {no.)
Estimated Resident Poputation - Females - 55-59 years (ne.)
Estimated Resident Population - Females - 560-64 yegars (no.)
Estimated Resident Populatlon - Females - 65-69 years (no.)
Estimated Resident Population - Females - 70-74 years (na.)
Estimated Resldent Populatlon - Females - 75-79 years {no.)
Estimated Resldent Population - Femnales - 80-84 vears {no.)
Estimated Resident Population - Females - 85 and over (no.)
Estimated Resident Populatlon - Females - Total {no.)
Estlmated Resident Population - Persons - 0-4 years (no.)
Estimated Resldent Populaticn - Persons - 5-9 years {no.)
Estimated Resident Population - Persons - 10-14 years {no.)
Estimated Resident Population - Persons - 15-19 vears {(no.)
Estimated Resldent Population - Parsons - 20-24 years {no.)
Estimated Resldent Population - Persens - 25-29 years {no.}
Estimatad Resldent Population - Persons ~ 30-34 vears (no.)
Estimated Resident Populatlon ~ Persons - 35-39 years {no.)}
Estlmated Resldent Popufation - Persons - 40-44 vears (no.}
Estimated Resident Popuiation - Persons - 45-45 vears (no.}
Estimated Resident Population - Persons - 50-54 years (no.)
Estimated Resident Pepulation - Persons - 55-59 years (no.)
Estimated Resldent Population - Persens - 60-64 years (no.)
Estimated Resident Population - Persons - 65-69 years (no.)
Estimated Residant Population - Persans - 70-74 years (no.)
Estimated Resident Population - Parsans - 75-79 years (no.)
Estimated Resldent Population - Persons - 80-84 years (no.)
Estimated Resldent Papulation - Persons - 85 and over {no.)
Estimated Resident Population - Persons - Total {no.)
Estimated Resident Population - Working Age Populaticn (aged 15-64
years), ERP at 30 June {% of totai)

Estimated Resldent Popuiation - Median Age - Usual Residents, Males,
ERP at 20 lune (years)

Estimated Resident Population - Median Age - Usual Residents, Femnales,
ERP at 30 June {years}

Estimated Resident Population - Median Age - Usual Resldents, Persons,
ERP at 30 June {years)

Population Density

Population Denslty - Population density (ERP at 30 June) (persons/km2}

Families by Type ~ 2011 Census

Familles by Type - Couple families with children under 15 and/or
dependent students {no.)

Families by Type - Couple families with non-dependent children only
(no.)

Famillas by Type - Couple families without children {no.)

Familles by Type - One parent familtes with children under 15 and/or
dependent students (no.)

Familles by Type - Cne parent families with non-dependent children only
(no.)

Famities by Type - Cther families (no.)

Families by Type - Total families {no.}

Familles by Type - Average family size (ne. of persons}

Heouseholds by Type - 2011 Census

Households by Type - Lone person households (no.)
Households by Type - Group househelds (no.)

Households by Type - Famlly househalds (no.)

Households by Type - Total households {no.)

Households by Type - Average household size (no. of persons)

6172
6 381
5913
5342
5368
6 406
6 296
6977
6 330
6 576
6279
5142
4189
3508
3075
2974
98 869
11 778
11 789
12 780
13 299
12 184
10 909
10 424
12 600
12 588
13635
13 571
12 830
12 346
10 076
7 944
6 569
5321
4 520

195 263

63.7

301.3

6180
6 475
5848
5285
5384
6228
6 446
6910
6982
6 662
6 374
5 368
4 283
3 590
3152
3102
99 720
11692
11 856
12 747
13 532
12 041
10 804
10473
12 201
12971
13 355
13 879
13 045
12 4G9
10551
8121
5674
5482
4 878
196G 811

63.4

303.7

17 475

4 783
21126

6 037

3166

675
53 262

16 829
1 653
52076
70 538
2.5

5070
5462
5911
5362
5442
6079
6 5695
6701
7132
6816
6 262
5 687
4 285
3640
3 168
3210
100 507
i1 4968
11924
12 526
13500
12 230
10941
i0 707
11 344
13 374
13 060
i4111
13322
12 200
11 266
8 246
6780
5534
5065
198 598

63.2

40.2

42.4

41.3

306.5

6 065
6 515
5937
5 465
5641
5998
6752
6 602
7173
6 904
6 342
5 967
4422
3730
3101
3356
101 612
12159
12 014
12 459
13 454
12 338
11178
11 1c8
11 723
13 501
12 832
14 107
13 549
12 365
11 780
8 505
6948
5449
5292
200 781

62.8

40.3

42,5

41.5

309.8

http://stat.abs.gov.aw/itt/r.jsp?RegionSummary &region=14650& dataset=ABS_REGI...
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5986
6 456
6015
5512
5791
5 986
6 843
6 502
7176
7 031
6472
6 048
4623
3787
3104
3 466
102 500
12173
12 205
12 345
13 268
12 540
11 308
11 444
11 640
13 620
12722
14 105
13 717
12 596
11 964
8975
7017
5 481
5556
202 578

62.8
40.5
42.8

41.7

312.8
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Access to Internet at Home - 2011 Census

Access to Internet at Horme - With broadband connection (%)
Access to Internet at Home - With dial-up connaction (%)
Access to Internet at Home - Other connection (%)

Access to Internat at Home - Propertion of all occupied private dweliings
(%)

Speaks a l.anguage Other Than English at Home - 2011 Census

Speaks a Language Other Than English at Home - Percentage of total
populatlen (%)

Internal Migration - As at 30 June

Internal Migratlen - Arrivals (no.)
Internal Migratien - Departures {no.)}
Internal Migration - Net Regiopal Migration {no.)

Children Enrolled in a Preschool Program - As at 1 July

Ng Data Avallable

Children Attending a Preschool Program ~ As at 1 July

No Data Avallable

Persons with Post School Qualifications - 2011 Census

Persons with Post School Qualifications - Percentage of total population
aged 15 years and over (%)
Persons with Post School Qualifications - With Postgraduate Dagree (%)

Persons with Post School Qualifications - With Graduate
Diploma/Graduate Certificate (%)

Persons wlith Post Schoci Qualifications ~ With Bachelor Degree (%)
Persons wlith Post School Qualifications - With Advanced
Diploma/Ciploma (%)

Persons with Post School Qualifications - With Certlficate (%)

Persons with Post School Qualifications - Inadequately described/Not
stated (%)

Unpaid Work: Percentage of Total Population Aged 15 Years and Over - 2011 Census

Unpaid Work: Percentage of Total Population Aged 15 Years and Over -
Persens undartaking veluntary work for an organisation or group (%)
Unpaid Work: Percentage of Total Population Aged 15 Years and Over -
Perscns caring for own children without pay (%)

Unpaid Work: Percentage of Total Population Aged 15 Years and Over -
Persons caring for other children without pay (%)

Unpaid Work: Percentage of Total Population Aged 15 Years and Qver -
Persons caring for own children and cther children without pay (%)
Unpaid Work: Percentage of Total Populaticn Aged 15 Years and Over -
Persons providing unpaid care, help or assistance to family, others (%)

Method of Travel to Work - 2011 Census

Method of Travel toc Work - Used one method - Train or tram (no.)
Method of Travel to Work - Used one method - Bus (no.)

Method of Travel te Work - Used one method - Car {as driver or
passengery (no,)

Method of Travel to Work - Used one method - Motor blke/scooter (no.)
Method of Travel to Work - Used one method - Bicycle (no.)

Method of Travel to Work - Used one method - Other (ing. taxis) {no.)
Method of Travel to Work - Used one method - Walked anly {no.)
Method of Travel toc Work - Used one method - Total - used ane method
(ne.)

Method of Travel to Work - Total ~ used more than one method (no. }
Method of Travel to Work - Other - Warked from home (no.)

Method of Travel o Work - Other - Employed but did not go to work
{ne.)

Method of Travel to Work - Other - Method of travel not statad (no.)
Method of Travel to Waork - Total employed {no.)

11 204
10 520
684

67

72

3.8

11157
10 357
800

54.8
2.1
1.2
9.7
7.8

23.8

10.1

16

19.6

9.8

538
917

63 229

526
374
1423
1349

68 356

1110
2789

10 097

1240
B3 582

11317
10 493
824

hitp://stat.abs.gov.av/itt/r.jsp?RegionSummary &region=14650&dataset=ABS_REGI...
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9 875
1241
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11 185
10 359
836
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{ Economy includes Persenal Income, Businesses, Building Approvals }
lf Industry includes Registered Motor Vahicles, Tourist Accommadation, Employed by Industry }
El Energy & Environmeant includes Water Use, Energy Supply and Generation, Land Area }

Download the statistics

Links

The National Reglonal Profile {NRP) presents, for all Australia, a range of data far various types of small regions, Data are available for Loca!
Government Areas, Statistical Areas Levels 2 and other larger geographies, The NRP is Intanded for users Interested In the characteristics of
raglons and in comparing reglons across Australia. Data are In time serles, where available.

Data last updated: 30/06/2016 11:30:00

Would you like mere functionality, or to create your own data sets? Find mora data with ABS.Stat

This page was created 29/07/20168 10.21:56 sourcing from ABS.Stat.

+ ABS.Stat (Beta)

« CPlinflation calculator
« Data by regien

+ Micredata access

+ TabieBullder

+ Mobile Apps

* Historical releases

+ Information for small business

+ Statistical gecgraphy

» Statistical methods & classifications

+ About the ABS

+ Careers

+ Contact us

+ Information consultancy service
* Online security

* Website updates

+ Heip

Want to help us improve our website?

Provide feedback

Follow us on...

Like us on Facebook Fallow us on Twitter Add the ABS on Gocgle+ ABS RSS feed Subscribe to ABS updates
« Creative Commons

+ Copyright

+ Disclaimer

+ Privacy

+ Sitemap

¢« Staff login

http:/stat.abs.gov.au/itt/r.jsp?RegionSummary&region=14650&dataset=AB S_REGI.. 25/07/2016
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Skip to main content

Australian Bureau of Statistics
Search for: Submit search query:
MENU

Statistics
Census

Compiete your survey

About us

Lake Macquarie {C) (LGA)

New South Wales

Lake
Period Macquarlg Australia
{9}
Persons {no.) 2014 202,676 23,430,736
Male (ne.) 2014 100,176 11,692,500
Femaie {no.) 2014 102,500 11,798,236
P | i -
saple Median Aga - Perscns 2014 4.7 37.3
{yaars)
Total number of Coming
businesses {no.) Soon
Bullding Approvals «
Value of Total Bullding 2014 453 94,424
{gm)
Houses - median sale ) 401,250 430,300
Economy  Prica ($)
Median totat income
(excl. Government 2013 44,911 44,940
penslons and
allowance) ($)
Tct;t reglstarad motor 2014 148,101 17,633,493
vehicles {na.}
Main employing
ndustry:
14,
IndUSEYY  \anith core and social 20Tt 3
assistance (%)
Land area (ha) 2014 64,798.7  768,348,540.5

Energy &
Environment

Go back to main map

+

Hitghanar

Abpsrathy

)

Page 1 of 4

Richmgnd’
¥a

Brunkaryviils

Click on the following category headings to view 2010 - 2014 statistics about Lake Macguarie (C),

[ People includes Papulation, Births and Deaths, [nternal Migration, Holiseholds ]
{ Economy includes Persanal Income, Businesses, Building Approvals J

2010 2011 2012 2014
Bankrupts - Year ended 30 June
Bankrupts - Bankrupts with a non-business related bankruptcy or not

-~ - 133 123
stated (no.)
Bankrupts - Bankrupts with a business refated bankruptcy (no.} - -- 38 47
Bankrupts - Totai bankrupts {no.) - - 171 168
Building Approvals - Year ended 30 June
Building Approvals - Private sector houses (no.) 598 569 482 716
Bullding Approvals - Private sector dwellings excluding housas (no.) 60 73 158 466
Bullding Approvals - Total dwelling units (ne.) 860 745 740 1193
Building Approvals - Value of private sector houses ($m) 194 156 184 250
Bullding Approvals - Value of private sector dwellings exciuding housas 18 10 16 91
($mj
Bullding Approvals - Value of residential bullding ($m) 243 231 232 355
http://stat.abs.gov.au/itt/r.jsp?RegionSummary &region=14650&dataset=ABS_REGI... 29/07/2016
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Skip to main content

Australian Bursau of Statistics
Search for: Submit search query:
MENU

+ Statistics

« Census

+ Complete your survey
+ About us

Lake Macquarie (C} {LGA)

New South Wales

Lake )
N . 50 back ta main map
Period Macquarie Australla
(]
*, . E’?’ ‘7,' i
Persons (1o.) 2014 202,576 23,490,736 Richmsnd
Male (na.) 2014 100,176 11,692,500 lteharar -
Female (no.) 2014 102,500 11,798,236 :
[ la -
sap Medlan Age - Persons 2014 417 173
{years)
Total number of Comling
businasses (no.) Soon
Building Approvals -
Value of Total Building 2014 453 94,424
($m)
Housas - median sale o, 401,250 430,000
Economy  Price ($)
Median total fncome
f. Gov
(axci. Government 3013 44,911 44,940
pensions and
allowanca} ($}
Total registered motor 148,101 17,633,493
vehicles (no.)
Main employing
industry:
IndUSErY Lo care and socal 201t 145
assistance (%)
Land area (ha) 2014 64,798.7 768,848,540.5

Energy &
Environment

Click on the following categery headings to view 2010 - 2014 statistics about Lake Macguarie (C).

{ Paopie Includes Population, Blrths and Deaths, Internal Migration, Households

2010 2011 2012 2013 2014

Aboriginal and Torres Strait Islander Peoples - 2011 Census

Aboriginal and Torres Stralt Isiander Peoples - Proportion of tatal

population (%) - 3 - - -
Births and Deaths - Year ended 31 December
Blrths and Deaths - Births {no.) 2 266 2416 2302 2452 2177
Births and Deaths - Total fertility rate { per femaie) {rate} 2 2.1 21 2.1 2
Births and Deaths - Deaths (no.) 1 685 1765 1735 1818 18as
Births and Deaths - Standardised death rate {per 1,000 population) 6 5 6 & 55
(rate)
Overseas Born Population: Percentage of Total Population - 2011 Census
Overseas Born Population: Percentage of Total Population - Bern in -- 1.4 - - --
Oceania and Antarctica (excluding Australla) (%)

http://stat.abs.gov.av/itt/r jsp?RegionSummary &region=14630&dataset=AB S REGI... 25/07/2016
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Building Approvals - Value of non-residentlal building ($m) 235 101 75 96 98
Building Appravals - Value of total bullding ($m) 497 331 307 382 453
Bullding Approvals - Total private sector dwelling units {na.) 658 542 68¢ 874 1182

Number of Businesses - As at 30 June (Coming soon}

No Data Available

Business Exits - Year anded 30 June {Coming soon)

No Data Avallable

Buslness Entries - Year ended 30 June {Coming soon)

No Data Available

Residential Property Prices - Year ended 30 June

Residentlal Property Prices - Houses - number of transfers (no.) - - ) - 2 B24 --
Residential Property Prices - Houses - median sale price {$) -- - - 401 250 -
Residential Property Pricas - Attached Dweliings - numbar of transfers B _ i 522 __
(no.}

Residential Proparty Prices - Attached Dwellings - medlan sale price ($) -- -- -- 330 000 -

Estimates of Personal Income - Year ended 30 June

Estimates of Parsonal [ncome - Medlan employee income (§) -- - - 49 068 --
Estimates of Personal Income - Total employee Income ($m) -- -- -- 4974 -
Estimates of Personal Inceme - Employee inceme earners (no.} - - -- 85 284 -
Estimates of Persanal Income - Median own unincorporated business B ~ B 11 858 _
Income ($)

Estimates of Personal Incoma - Tetal own unincorporatad business - . » 268 B
Income ($m}

Estimates of Personai Income - Own unincorporated business Income __ . ” 10 958 B
earnars (no.)

Estimates of Personal Income - Med'an investment Income ($) ‘ - - - 357 --
Estimates of Personal Income - Total Invastment Income {$m) - -- -- 466 -
Estimates of Persopal Income - Investment income earnars (no.) - - -- 73 595 -
Estimates of Parsonal Income - Med|an superannuatien and annuity

Income ($) - - -~ 15 000 -
Estimates of Personal Income - Total superannuation and annuity - B . 92 B
Income {$m)

Estimates of Personal Income - Superannuatien and annuity Income . B B 3731 __
earners (no.)

Estimates of Personai Income - Medlan othar income (excl. Governmaent N N . a5 N
pensions and allowances) ($)

Estimates of Personal Income - Total ather Income (excl. Governmant . N B 19 »
pensions and allowances) {$m}

Estimates of Personal Income - Other income earners (excl. Governmant . - B 11 014 »
penslons and allowances) (no.)

Estlmates of Personal Income - Medlan total income {excl. Government

pensions and allowancas) ($) - - - 4911 -
Estimates of Personal Income - Total Tncome (excl. Government . B B 5819 .
pensions and allowances) ($m)

Estimates of Persanal Inccme - Total income earners (excl, Government

pensions and allowances) (no.) - - - 104119 -
Labour Force Statistics - 2011 Census

Labour Force Statistlcs - Labeur Force (no. ) -- 88 251 - -- -
Labour Force Statistics - Unemployed (no. ) - 4 659 - - -
Labour Force Statistics - Unemployment rate (%) - 5.3 - - -
Labour Force Statistics - Particlpatlon rate (%) -- 57.4 -- -- -
Patents and Trademarks - Year Ending 31 December

No Data Available
Selected Government Pensions and Allowances - As at 20 June

Selected Government Penslons and Allowances - Age Pension - B 37 782 28 132 28 510 29 259
Centrelink {no.)
72 64 62 59 47

http://stat.abs.gov.av/itt/r.jsp?RegionSummary &region=14650&dataset=ABS_RLGI... 29/07/2016
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.

Selactad Government Pensiens and Allowances - Age Pension - DVA
(no.)

Selected Government Penslons and Allewances - Service Pension - DVA
{no.}

Selected Governmant Penslons and Allowances - Income Support
Supplemant - DVA {no.)

Selected Government Pensions and Allowances - Carer Payment {no.)
Selected Government Pensiens and Allowances - Disability Support
Pension (no.)

Selected Government Pensfens and Allowances - Newstart Allowance
(ne.}

Selected Government Pensicns and Allowances - Newstart Aliowance -
on income support more than 355 days (%)

Selected Government Pensions and Allowances - Parentlng Payment -
Single (nc.)

Selected Government Penslons and Allowances - Youth Aflowance (Fult
time students/apprentices) (no.)

Selected Governmeant Pensions and Allowances - Youth Allowance
(Cther) (no.}

Salected Government Pensions and Allowances - Family Tax Beneflt A
(no.)

Selected Government Pensions and Allowances - Family Tax Beneflt 8
(no.}

Selacted Government Penstons and Allowances - Total Family Tax
Benefit reciplents (no.)

Rent and Mortgage Payments - 2011 Census

Rent and Mortgage Payments - Average monthly household rental
payment (§)

Rent and Mortgage Payments - Avarage monthly household mortgage
payment {§)

2177

962

4813

66

3529

2 400

962

17 956

14 858

18 687

Youth (15-19 Years) Engagement in Work/Study - 2011 Census

Youth (15-19 Years) Engagement In Work/Study - Warking full-time and

studying part-time (% of all 15-19 yo)

Youth (15-19 Years) Engagement in Work/Study - Working part time
and studying part-time {% of all 15-19 yo)

Youth (15-19 Years) Engagement in Work/Study - Working part-time
and studying full-time (% of all 15-19 yo)

Youth (15-19 Years) Engagement in Waork/Study - Working full-time (not

studying) (% of all 15-19 yo)
Youth (15-19 Years) Engagement in Work/Study - Studying full-time
{not working) (% of all 15-19 yo)

Youth (15-19 Years} Engagement In Work/Study - Working full-time and

studying full-time (% of all 15-19 yo)

Youth (15-19 Years) Engadernent In Work/Study - Fully engaged (% of
all 15-19 ya)

Youth (15-1% Years) Engagement in Work/Study - Total - aged 15-18
years (no.)

2039

934
2277
9616

4 357

66

3454

2485

896

16 905

14 323

17 729

1128

1867

4.4

1.5

22,7

8.1

39.2

.5

76,4

12982

1874

10
2414
9 541

4322

65

3367

1852

867

14 691

12 799

15523

1710

842
2578

9403

5299

66

2628

1651

1094

15795

13 886

15 709

Page 3 of 4

1567

808
2750

9412
5947
69

2 566
1572
1207
14 836
13 208

15 604

i Industry

ncludes Ragisterad Motor Vehicles, Tourist Accommadation, Employed by Industry

{ Energy & Environment

includes Water Use, Energy Supply and Generation, Land Area

¥
i
}

Download the statistics

Links

The National Reglonal Profile (NRP) presents, for all Australia, a range of data for varlous types of small reglens. Data are avallable for Local
Government Areas, Statistical Areas Levels 2 and other larger geographies. The NRP Is intended for users interested in the characteristics of

regions and in comparing reglons across Australla. Data are in time serles, where avallabia.

Date last updated: 30/06/2016 11:30:00

Would you like mora functionality, or to create your own data sets? Find more data with ABS.Stat

This page was created 29/07/2016 10:21.56 sourcing from ARS.Stat.

ABS, Stat (Beta)
CPlinflation calculator
Data by region
Microdata access
TablaBuilder

Mobile Apps

http://stat.abs.gov.au/itt/r jsp?RegionSummary &region=14650& dataset=ABS_REGI...
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a s e s =

Historica! reieases

information for small business
Statistical gecgraphy

Statistical methods & classifications

About the ABS
Careers
Contact us

+ Information censultancy service

-

Online sectrity
Website updates
Help

Want to help us improve our websita?

Provide feadback

Follow us an...

Like us on Facebook Follow us on Twittar Add the ABS on Google+ ABS RSS feed Subscribe to ABS updates

.

.

Creative Commons
Caopyright
Disclaimar

Privacy

« Sitemap

http://stat.abs.gov.au/itt/r.jsp?RegionSummary&region=14650&dataset=ABS REGI...

Staff login
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LRI
Australian
Burean of
. Statistics
2033.0.55.001 - mon,o-mno:oa_n ﬁ:nmum....m Hmm Areas (SEIFA), Data Cube only, 2011 .
Released at 11.30am (Canberra time) 18 July 2013 _| o o ) B -
Tabie 1. Local Government Area (LGA) SEIFA m:B_.:mQ. 2011
71 "Index of Relative Socio-economic ex of Relative Socio- . B
2011 Locall Advantage and Disadvantage] ~ Disadvantage| _ Index of Economic Resources| Index of Education and Occupation ,
Government Area| Usual Resident ) o
Code{LGA)| Score] =~ Decilel]  Score Decile Score __ Decile| Score _Decile|  Population] L
10080 0 ee7] @ 979 Gl 964 4 962 6 47851
o 101190 e8| 7 987 8| 954 3 C1034] k| - -7 T
10: 9 1015 N : o8z 3 1092 0 41216 o
A —ol7 2 931 2| 1001 8 73744 N N
e 7. ... 989 6 986) 6 985 LA - -4 = 1 I A
. 946 3] 969 4 930 . B 2284 o
I 1 932 3 961 3 266 L8 e23e6)
7 991 7 994 T 977 7 38514, |
s gggl 5 974 5 952 B 31951 o
] A 950 4 957 3 980 7 12524 o
4 954 4 ... B65 4 s 4 8067
8| 968 5 995 7 < 5/ 301125
5 g75 5/ 097 7 953 5 5868
s w82 8| 1009 8 .. ._.es0 5 6980 |
9 1039 9 1030 ] 1065 a9 75930
| 946 1| ‘ 860 3 L9389 4 A= . .
3| o espl 4 g70) 4 8 2411
1 964 5 985 .. 6 70 2397 |
T 976 35| 962 4 i _8 39378
o 3l 933 3 ... 924 2 I 2870
1 788 1 793 A 3 e
- R .%o 2 917 L2 i 18521 ~
9| 995 71 956 3 10 32428
7| 977 5 967 4 9 929233
A 1000 7 102 I 7 T 1283
10 1047 g 10 8  56724] -
4 945) .3 4 3 145938, |
10 1067 10 1 10 75750 B
4 922 2 20 7 ___137406|
] 5 969 .5 8 5 2080 1
. 1 824 1 1 _ 2 U .- ,
... 3 936 3 5 1 50818/
2 919 2] 3 2] 49681
! 957 4 - 4 2 Y )
B 5 958 4 3 5] 68428
9 __1o40] 9 _10 9 __1538] _
o 5 “o75 5 7 G 4107;
e 99 7l 6l e T et R
. oo ..880 1 2 4 e
3 942 3 4 3 7344




““““““ iy ——— —. m — — . . . m - N
o928 2 850 3 3
949 3 948 3 R A
977 5 985 8 .5
o 989 6 1020 I “5| o
956 4 a62| 4 4T ’ ’
854 1 938 2| 2 ]
e47y .3 960 3 4
- Lk 2 Q46 3 5 | T
T ) g2 2 943 2l 4 o
B A 881 4 974 _5 4 C4se7| |
oo 8 1006 8 1004 7 8 te2e0] )
944 A 951 _ 4 . 4 A 27453t
g0 2 932 1 953 3| 2 34435,
T G 989 7 - 1010 8 8] gs14] i
906 I B 54 2 942 2 2 . ...46551
51| - 5 964 - 5 977 -1 3 24380 T
o454 962 5 992 B 6 3l - aese| T
- 938 3 947 N 968 4] 2 12078
21 a2l 931 3| ved| 4 3 o3|
< 3 940 3 968| 4 I3
933 3 942 ] 3| 967 4 5 ] a
B I 1020 T T Ho4e ) 7 ) )
915 20 927 2 ~u45 2 2 3 o
972 8 9Bl 5 963 4] 8| . . oo174) )
B 10 1085 10 1083 10 1122 10 156862
w1082 Y 1078 10 1168 Lol Bz21) ]
8 1007 8| o gs4| 8| 1037 a 78828
I 921 2 4T 3 Gl 2| 078 |
7 998 o 7 1005 7 296 <1 T &= -4 H )
3| 942 B 974 5 920 3 ssa
1 8o 1 B 924] - 2 890 ] 1 28126] |
R 1055 10| 1046 9] 1051 9| 19993
o 1036 1 1018 8 1074 9 sste| T
2 10 1128 10 1177 Lo o eeErel
87 ] 2 937 2 ol a4l 9231 o
] 938 8 ee 3 969 8l 6470,
995 7 1003 i 960 6 ~ 188985] -
0 107 0 _w . 174 o) 31624y
954 4 5] 918 2 11014 1
1079 10 9 1170 1ol e8| I
. 853 e _ 3] 068 15 L AZTTo) I
ool 2 3 883 1 042
a1, 4 7 956 5 1801727 ’
- 921 2 3 908 ] 2 7490 o
- 999 7 8 3 ) 7 3008
_ %%y .7 8 _ .45 .3 67443
) _1099) . 1) 0] 1tee| o[ o Berar[ L
1022 8 4 10| 76448
962 5 8| 4 - R
915 2 2 3 13415
Lo ‘ o : -
6 T
2 3

-

27482

6966,

2262




5 968 5 . 994 6] 803 1]
2 900 2] 924 o 907 2  1BB4az ’
4 953 4 966 4 978 3 12944 T
2 25| 2 048 3 920 2 Tsgert o
3 Q7p 2 3 _e39) 4 e583i T
‘‘‘‘‘ 7 994| 7 4 1 R 148542 T
10 1105 10 7 1202 10 e300 T
5 5) 8 3 5027
) 5 6 8 38049 R
1) 10| 10 ) 14345) 1
- 3 3 3 3 14589
8 6 i 3 2 166935
~ 7 7 B 8/ 4 178469| S
10 10 10 0 57171
) 5 5 5[ 5 72700 Tt
| ] 7 4 64779
a g| 10 9 37992 ’ T
10 g 5 10 120015
1 2 2 1 22058 i
8 - o 5 9 97291 T
o 10 9| ‘ 8 0 _tose3d[ T
5 5 7 20 ... .387
4 4 4 4 .94l |
8 8y R L] 3 22727
ek “g|’ o 5t — S|
o g9 8 6 0 35222 1
[ [t 10 10 o 21758 |
) ) 8 1 0 169523]
5 4 ord 5 4 56340| _ R
B 4 R | A 5788
L2 915 _ 2 — VAo 6804
I (¢ X L) | . A0 10 0. ... 169810 .
’ i Toal’ 954 4 5 4 3364 )
3 951 - 4 4 I O L] I ]
5 959 4 4 4 . eote3 |
N 6 981 8] o3| T 3 1smes| ]
T : 1008 8 & 7203
6 985 6 ] 8 6033|
| 3 937 3] 8 4] 1149
7 998 7 6 7 59460] S
5 976 5 6 B 7 - ses3]

5 o4 5 B @79 7 3033 o
I 1 856 1 1 3 64524 o
o 4 941 3 3 6 2752
T Ty o 4 o[ - 10 10] 140789 T
o T2 o911 2 2 5! ~ess0i |
’ 10 1080 10 7 107 3504, |
o 4 945 3 4 7 __ 3861 I

i 2 893 1 2 4 “8s00] |
T T4 957 4 5 5 es10] |
- ) 10 1083 10 9 10 67378
o .8 1024 8| R | B _.9 44383 |
R 1034 9 10 - [ 43247|
T 7 980 6 5 8 192336 T




—_
-
€K

N
—_

52165

g0 Z/— e e
T el R E— ot asm

12238
- 1061]
. mser

RARYLS
- 93517]

118282
29638
42002

91835
13672|
159134

¥
1

-
o
ol
=)
o

-
f

-
B3
L

i

—
Rl
.o
Y
=
;
Db
P
o
L
—

182703

T 50 o8| T ] oge| a4l 976 B G
T T T o84 N 979 935 36348 ]

74174

B ale oh WD OO OO N~ O WO NS

IENLH- IR LN
—
o
O
&
—
=}
o
&
R Y e ATl T I L IR M)

~woa N oo N D RDNGOOMGIE®
©
&
(4]

‘w‘ - - 1034 ] 957 252347| :
- ags| 927 805 1 12495 _
- " ops L e 20357 ]
T 986 1003 o er2 T 16386|
T g 990 T Tesr| T 3T Hoag 136470
‘o958 4 _ 950 . o A2209)

126467
. 10352;
131002

[¢o]

w

-]
FNEEIFN

1
i
i

al
1 —in
=3
G
(9,
-
-
o
=
©
—

19555

.. 18768
100547

135581
210920]
60491
e 1AB56]
5800

©
&
]
N OIS oW WO RS ;e

19273 |
167497

DovoxwoebuNO®RS AN
o0
©
&

142471]
149334/
72393

7460
o ase ]
111312
T2
71656
103880

|
i
i
|
|

CRi~NW N OCONOOOWWOVEEEDNWDERNN®REO RO
— —
S 3
; ! SIS EEN g i
-
QM ONO 2 ONDOORNORINOE, RSNG00 A
=9
o
W
=

-
S
=
i

—_

870/ - 1175 10 e3s08 |
o850 ) 949 B ] - 109206| -
B 941 ) 930 ~ sgmear; ]

34621
... 28140/
169268

O, W B WS ®E oo N

e e e e IR

-




107469

28142

147329
144621

R
15953

-

ary

— -
OO ~NNOWO WO~ 00~

—_

N Cd
DO N NO WO 0 ®mmm o Do

7
9
-2
5
8
0
4
3
8
8
6
5 970 6
.10 1066 1 10 9/
4 950 3 5
T 7 995 7 7 8
5 981 6 @2 5 B
6 989 6 e AL N _5
5 _..ar4 5 S84 6 5
} 6 986 6| ool LT . 8 ... 4w
’ 10] 1051 10 1014 8 10 1513356 ]
- 1 989 6 1020 8 e B 154840
5 975 ] O -1 4 5 35488|
L8 1013 8 1024 9 VoI 181830
e 1019 8 937 2 10 74048 )
9 .. dos7) .9 1046 9 8 t44540 |
__4 952 4 969 4 o .8 7098 ]
8 1019} 8 980 5 9 767
, 1 483 1 s21 A 1 _L2e2) o
.5 959 4 973 5 5 4719 -
7 997 7 1017 8 3 14451 -
8 gg2l 7| 998 7 6 3217]
4 953 4| 989 _8 . . | R -2 E R
4 e 4] 981 3 3 2209
A ) B mmwo A mwM . P A S — ||4|M i——— P hl.ﬂm ) ]
I 10 1048) 9 1018 8| 9 1042074 -
711008 -8 " 998 7 I 6 402 -
2 .53 2 ; 854 3 i 89786
A 969 5 986 [5 2 _17373] B
2y 932 3 909 e 2 s
6 . %8 6 967 4 7 156176] O
i 1 8eo| A 886 1 1 2052 o
3 944 3 957 3 2 27676
) 9 - 1033 9 1046 9 - 28729 |
- 3 048] A4l g 4 2 Czsy
1 452 1 536 1] T - 1
3 243| SR ) DR, . <) 2 3 82 |
) 2 2 891 1 6 A145)
4f 3 820 2] e 6 34 ]
2 - 2 B 876 1 3 283
T 1 597 1 1 1283




33100 37 E 963 5 ] 4 [ 3 804
33200 1943 4 955 4 5 ] I

) 33220] 908 R 917 2 . 3 _ 2 95348 o

 ssseol 1007 8l 1018] 8 9] .3 ~srEral T 1T

33430 1016 8 1014 8 8 8 404591 |

33610 963 5 978 8 6 5 10627 B
33620 916 2 929 i 2 3 2 45749 ] T

’ 33800 T 044 4 970 5 ) 5 ] 11551 T
"3zs30] 678 1 621 1 1 1 L R i
" 33%e0| 980 5 966 K :| 6 3 166866

) 33080 1028 9 1047 9 ] 9 3l 22568
i 34420 _644 1. 585| . | 1 1 i )
‘34570 713 I 1 R 658 1 o At 1
o © 34580 938 4 948| 4 ) I 2
34580, 96| - 5 971 ‘ 5 7 2
T aari0] 983 7 998 7 ) [

S BATI0) o wory 8 1018 8 . .9 3 M2812)

. 34800] 1001 -. 8 1023 .8 9| I 1056 )

- 34830 740 1 699 B 1 1| 1 264 ‘
T s3agee|  es9| 7| 1001 i 7 8| 6 13078 T
o 35010 990 8 1004| 7 9 ] 8 377992 R

‘ oA 604 1 1 ] el . oowsel
7). 995 . oo o8 940 4 21237 I
4 961 5 4 4 4613]
1 535 1 1 ny 854
- 2 928 2 3 , 3! 161281 o
1 705 1 _1 ) 2 c22es
1 593 .. 1 K ‘ 10 s R
2 905 2 ) 5 ) 1865 ]
1 619 1 1 M s3]
- 4 ) 949 4 3 5 969 |
e . 1028 . 9 10 L 138641 I
s 983 .6 . 6 5 826, ‘
B - 5 979; 6 ] ] 4 ~ Meesee| |

D 6 989} 7 8 8 36427
) o 3l .. %42 03 R 2 ... 21654, |

2 924 2T e 3 2 31008 -
T 366 3| 944 3 4 2 33850 :
36710 ‘ 1001 ] 8 1007 8 1007 8 7 ~ 30ess) |

. 36810  932] 3 M5 3 3 o4 are2l |
S 38910 980 7 903| 7 7 8 ) 151215 T
) _ 36950 910 ‘ 2 899 2 1 8 .. .88 |
- 36960 - 729 1 663 K - 1 1 4243] ’

87010 1002 .8 1011 8| 7 T 174484

o 37300 ~1oag| 9 1064| ] 10 - g 6 3341 T

37310 _...983 5 978 8 7 Al oometo b

T 37a4nl 966 ! ag2 6 6 s a1ses] T
T smap0| 931 3 944 3 4 4 1338]
37580 592 1 510 s 1 - I R

o 37570] - 697| 1 655| 1 . Ji 280 1
37600 554 1 am 1 1 1 2408| o

..40070 1036 9 1013| 8 o1 1oy .. teebs| .

T Taptz0| 1077 10 1081 10| 10 B 10 38601
T 40220] ~ 969 R 987 5 7 ] 23693 L




895
078
982

RZE
1399)
4694

-y
=1
i3
L

i

905 129067

‘988 2097

2110
6559

952
954

IEIN R 1 623 1] e[ 2 2433
8 w7, .8 1028 8 862 6 22174 .
4 954 4 081 5 957 6 T o247 )
2 T 2 a27 2 og] 2| 50
0 _Jloat 10 1044 N 1143 10
. 101 8 .. ..._..%%0 6 10200 9
3 932 3 ] 2 o4 3 }
6 976 -] 957 3 ...980 8
Tl e 1002 LA 1003 7 o8 7
E: 18] 8 " 1021 - 8 991 8
1] 870 1 870 1 . 913
927 2 955 3 599 11 200 |
| 991y 7 98 .5 1008 . 8 04s5]
4 955 4 989 4 952 5 1703 |
s, 975 5 983] 6 931 3 1271
5 966 5 973 5 939 4 _20546]
3 942 3| .. er 5 947 5 4178 i
8 118 8 1048 9 939 AL TeA) .
9 1039 ) 9 991 | 1066 9 34646
.5 983 .8 982 ) 970 6 _Ams
6 6 999 7 1008 8 1035 -
ol o 1038 9 099 8 1087 ]
5 5 988 N 947 5/ 2290
! ) 1056 10 965 6 13785 |
7 N 8 ol 975 7] 4916 N
3 | 3 927 3 11266 |
5] 6 9 ... .905 2| . 8333
1 - 1 11 904 2l T .
7 7 5 1006] 8 8005 [
ol 3 4 909 - 2 8134
LI o 1041 N 1104 10] 62012
9 .. 9 1036( 9 1011] 9 29806
2 ] I - <1 A R 895 i 25254 S
8| I 990| 6 989 7 2868 ]
T 1 2 932 2 869 1 10742
8l LT 1004 T 952 5 engl |
5|7 6 I 914 T dagrl |
) 9 4 12| 10 34863 ) T
8 7 7 862 5 159517 )
7 7 8 999 8 871
1 1 - 1 875 1 733
1 1] 2 854 1 so082) 1
3 i 2| 2 965 6 1iz797|
2 2 2] T se3 ~13978|
I 4 L2 920 ~ 14083|
- 1 20 880 . 17360|
9 9 ) 7 1081 , 19950) |
R 2 2
8 8
10| )
3 3
6 7
6 5
7 8

r.nm-qw-,l\l—s:o-—xw—n!

O 0o WO~
©
&
-




9 1037 1026 9 993] 8] 95461 |
3 949 966 4 938 4] 59
5 980 989 6 965 8
10 1065 1 1013 8 1131 1w
5 968 - K 940 4
3 942 i 973 5 g3 3
10 1085] 10, 1029 g9 1134 10
3 946 ) 969 4 g0 1)
7 998 949 3 1023 g
2l 905 05| 1 888 1
8 1023 8 Ctoo8| 8 1000 8
5 L8 990 8 965 1
3 969 S O - -~ W 1
2 911] 1 3|
6 ) e 998 7 5
7 1035 9 4
) 1 994 7 4
- ——— oo .
8 909 7
LJdoeas T
. 970 4 _ e
ga7 6

-
]
o]
2
i
=]

[ =R NN

WO OW MU OO DO O L, ~N[W 0w

.
=!
o
P
—_

i

SNONO NS, DU N A ODOONNNCC RN WREDDOCR DL OO~ NAT BN YW oW RO oA O

!

=
[]
o
-

~N OO NOIONIgI~N O

o
—
>
&
=
—_
B
o
po.O wimiwi~y
—
o
a
]

S 104 1106| 10
T 7 esel 0 11s K 1085 1 1054 10 K
51820 1043 1035 - 1066 10 o
" 51890 947 TTesgl T ] 1008 8
.._._.519s0 934, 948 976 5 )

-

e

=y
[47]
ey

TTTTTe2310) 992 1005 . 1026|
D@y 9% g T e
T EsaEgl T T T ogt i 1004 N [T o FO e e - S ) S
- T s2520| 1014 - 1031 ) ) 1031 - 1265,
B " 'B2s590| C g94| ~1oo3 1027 - )
52660 R | I [ 1067 1 12397| I
) 52730 4 ] 998 988 8 5197|

NGNGB O NN®ONOS 2 ® 00 e s DN DOW N ©®

o
ra
o
1]
S
o
&
iy
N N I N I H R =H R
o
&
3
©
o
P
LD B DOONS OO DO~




i 7 996] 7] 1035 ) 063 G
6 .98 7 205| 7 .. 993 8
- 8 1018] 8 1005 7 1065 ]
2 899 2 ao2 2 04| 21 T
10 1088 10 1070 10 —1145| 10]” )
5] 962 5 935 2] 932 4 T
7 993| 7 ©_.1oo7 8| 849 3
8 1026 g 1008 ) 8 967 6 B T
9 1009 983 o [ 1083 10 T
...... 8 978 6 998 7 931 j 3 T B
7 99z 7 1037 9 - 941 4 T
7 990 7 999 7 1010 o[
5 913 5 988 6 978 /. ! B
8 1004 8 1040 ol T 952 5 106582
B 1 508 M 837 1 800 1 sse3l 1 o
8 1014 8 1059 10 932 4 23229 ]
6 986 6 ] 1003 7 935 4 3568 ’
9 1037 I 1030 g 1026 9 1063
10 1082 10 1Mo05 10 1048 3 152389 e
9 1080 9 1081 10 964 8 53540 T
B} 1015 8 1026 .9 941 4 31098 )
2 909 2 911 2 o1 Al 483 1 T
) 2 910 2 944 2 920 3l 17| T
10 1067 10 1084/ 10 1100 10 5
- 5| 7 992 T 992| 6 1003 8
T o ema 7] 903 T 950 s 1009| [
965, 5 979 6 990 6 971 6
T 1006 8 1011 8 1009 : 1054 i 9
T 983 5 o968 ] 5 1012 8 905| 2
< . ] 1042) 9 1018 8 1031 ) 9
i .. .T1% LA 770 Al 765 ] 911 2
969, 6 984 6 947 3 948 5
T 974] 6 g7 6 1010 8 927| 3
) 946 _ 4 : 958 4 880 5 931 B
’ i 857 1 852 1 851] 1 936 4
1092 10 1077 o toe4 10 1102] 10]
T 675 1 612 1 664 1 829 1
o 68| 6 983 6 986 6 953 5
T 972 6 914 5 975 5 976 7
o ol 6 087 ) 1002 7 __ 953 -
o @7, 8l 970 5| 972 4 961 6
1087 10 1066] 10 1031 9 1145 10
T T 862 1 854 1 880 B 924 3
T 1034 ) 9| 1048 9 1036 g 1053] g
1004 ] 8 1020 8 1023 8 1004 8
T 941 a4 949 4] 953 3] 986 O 7
T 1055 0] 1052] 10 1087 10 1010 9.
210 2l 883 1 883 1 096 8
N “a76| T gl 082 8 1039 9 909 2
968 6 ars 8 goz| 8 @94 g
T 989| 7 1005] 8 1012] 8 986 7
T 1057 10 1065 ] 10| 1098 10 1035/ 9
932 1 942 . e4z 2 _L 4
) 1144 10 1115 10 1098 10] 0




Kl 607 Bl 1 868 B 1
T 4 947 3 5] gt2 Tl
4 958 4] 5 047 5|
5 i 5 3 1012 g
10 tize) 10/ oo 1196 19
8 1031 g|’ 10 985 6
. o 1063 gl 2 1155 19)
2 903 2 3 929 3
5 960 4 6 955 5
9 1033 9 8 068 8
- 3 931 3 3 945 5
. e 8 1026 9 8 983 i B L R
8 1012] 8 0] 945 5 104076 ’
10 1060 10 9 978 7 -
3 S - . .1 R S 985 B .....105
- 9 1047 9 10 954f 5 17736 O
5 072 5 2 938 4 861 o i
o o] 1065, 10 8 10 - a761] [
a 1028 9 8 9 195644] T
I 1077l 10| ] 7 10 17565, |
8 1011 8 1055 10 6 108435! T
i 7 ~ os7 6| 087 1 ] 8 403 Ty
_ B 5 958 4 966 4 7 822
o 7 .99 T 1038 9 6 4ss| 1
4 . _3. L3 L .8 34T -
1 1 1 3 243 i
9 )] - 4] . 32438
- 8 8 7] ] 1 ~gool ]
10 10 7 10 31562
. 4 A 980 5 3 1846 I
90 9 1064 10 8 438
8 10626 . Jtoesoy 10 7 ... 182140) .
o 4 248 4 1012 8 1 ass3| o
9 1036 .8 1026 .. B 8
I . 995| 7 1018 8 8] 278 J
8| 977 5 985 6 g 748 ) o
8 ) .8 1045 8l o B
1 R | S ) oo LB
B 6 7 084 6 7
- 8 8 1010 8 gl B
3 3 936 2 L 71
) 2 1 875 1 7
3 42 827 2 _.5l ‘
e B 984 6 998 7 1
o 6 o83 & 1010 _..8 7
) 1 801 1 925 2 1
] L 867 1 @19 2 B . 1 ]
2] ot 2] 923 2] 1 B
4 956 4 969 4 B 3| )
T P 804] a9 " a7 3 2
3 948 A erel 8] i
I 4 P, |11} L ) s i 7
1 208 2 948 3 1
2 917 2 926 2 1




~e1810] 910 2 ~oz8] | 951 3 ga8] 1] 6805]
_e2010] 953| 5 959| 4| 948 3 987 7| eI
62210, 862 B B— 870 1 912 2 .48 1! 6638] o
82410 918 2 931 3 960 3 924 3 _
62610 899 2 915 2 el 2 896 1
B N 1 o 1042 5 7 I I £1 10
63010 936 3 952 4 976 5 942 4]
B3210] 921] 3 937 3 975 5 905 2
83410 953 5 970 5 978 5 933 4
63610 1026 9 1040 9 1021] 8 1039 - 9|
“““ 63810 947 4 968 5 982 5 923 .3
eant0) 930 3 911 3 928 2 945 5
‘ 64210 984 | 5 983 6 994 A P 942 4
) 64610| 944 4 ee2] 5 982 5 ™8 2]
310 4 963 5 981 5 920 2|
2 931 3 987 6 901 M
2 909 2 949 3 9 _ab
2 936 S ] DO 909 :
L) ! 1 R 918 2 858 1
7 1010 8 1010 8 977 7
8 1006 8 988 8 10251 8
1 80l 1 712 1 3
1 508 1 560 1 1
LY UG-/ SN | N L. O A . AL
2 885 1 891 1 6
9. - 9 .. 1006, [ 9
1 1 553 1 1
4 3 920 2 - 7
9 9 1071 10 7
. 1 .. 525 1 L
9 .| EEUPURUILL. L I B T
1 1 o588 AL 1
1 1 589 1 o 2]
1 1 613 1 1
_6 6 UL | I 8 8
1 ) I 1 1
8 1039 g 966 4 o X005 Bl 7982]
10 1076 10 1051 10 1115 0] 386527

@ Commonwealth of Ausiralia 2013




2033.0.55.001 - Socio-economic Indexes for Areas (SEIFA), Data Cube only, 2011
Released at 11.30am (Canberra time) 18 July 2013

Table 2. Local Government Area (LGA) Index of Relative Socio-economic Advantage and Disadvanta

2011 Local Ranking within Au
Government Area Usual Resident -
Code {LLGA) 2011 Local Government Area Name (LGA) Population Score Rank

1005C Albury (C) 47851 967 280
10110 Armidale Dumaresq (A) 24122 985 365
10150 Ashfietd (A) 41216 1031 472
10200 Auburn (C) 73744 944 209
10250 Ballina (A) 38263 980 343
10300 Balranald (A} 2284 929 133
10350 Bankstown (C) 182366 946 217
10470 Bathurst Ragiona! (A) 38514 985 367
10550 Bega Valley (A) 31951 951 233
10600 Bellingen (A) 12524 942 180
10850 Berrigan {A) BO6T 038 172
10750 Blacktown (C) 301125 974 317
10800 Bland (A} 5868 859 251
10850 Blayney (A) 8980 273 315
10900 Blue Mountains (C) 75830 1038 484
10850 Bogan (A) 2897 934 158
11000 Bombala (A) 2411 936 168
11050 Boorowa {A) 2397 954 242
11100 Botany Bay (C) 30378 985 368
11150 Bourke (A) 2870 934 153
11200 Brewarrina (A) 1767 818 36
11250 Broken Hill (C) 18521 888 58
11300 Burwood (A) 32428 1022 457
11350 Byron {A) 29233 979 340
11400 Cabonne (A) 12836 993 391
11450 Camden (A} 56724 1056 511
11500 Campbelltown {C) 145938 943 196
11520 Canada Bay (A) 75750 1086 532
11550 Canterbury (C) 137408 939 179
11600 Carrathcal {A) 2580 959 250
11700 Central Darling (A) 1989 841 37
11720 Cessnock (C) 50818 922 115
11730 Clarence Valley {A) 49681 907 76
11750 Cabar (A) 4727 944 205
11800 Coffs Martour (C) 68428 950 229
11860 Conargo (A} 1535 1039 485
12000 Coolamon (A) 4107 960 256
12050 Cooma-Monaro (A) 9767 976 327
12150 Cocnamble (A) 4039 887 54
12200 Cootamundra {A) 7344 928 129
12300 Corowa Shire (A) 10997 943 195
12350 Cowra (A} 121565 919 108
12500 Deniliquin (A) 7125 926 126
12600 Dubbo (C) 38826 965 278
12700 Dungog {A) 8318 978 338
12730 Eurobedalla (A) 35773 940 183
12850 Fairfield (C) 187793 886 52
12800 Forbes (A) 9165 936 164
12050 Gilgandra (A} 4355 911 88
13010 Glen Innes Savern (A) 8658 914 95
13080 Gloucester {A) 4867 937 170
13100 Gosford (C} 162460 1001 411
13310 Goulburn Mulwaree {A} 27453 944 207
13320 Great Lakas (A) 34435 820 110
13340 Greater Hume Shire (A) 9814 976 328
13380 Greater Taree (C) 46551 906 75
13450 Griffith (C) 24380 951 235




13500 Gundagai {A)
13550 Gunnedah (A)
13650 Guyra (A)

13680 Gwydir (A)
13700 Harden (A)
13800 Hawkasbury (C}
13850 Hay (A)

13950 Holroyd (C}
14000 Hornsby (A)
14100 Hunters Hill (A)
14150 Hurstville (C)
14200 Inverall (A)
14250 Jerilderie (A)
14300 Junee (A)

14350 Kempsey (A)
14400 Kiama (A}
14450 Kogarah (C)
14500 Ku-ring-gal (A)
14550 Kyogle (A}
14800 Lachian (A)
14650 Lake Macquarie (C)
14700 Lane Cave (A)
14750 Leaton (A)
14800 Leichhardt {A)
14850 [Ilsmore (C)
14870 Lithgow (C)
14800 Liverpool (C)
14920 Liverpool Plains (A}
14950 Lockhart (A}
15050 Maitland (C)
15150 Manly (A}

15200 Marrickville (A}
15270 Mid-Western Reglonal {A)
15300 Morese Plains (A)
15350 Mosman (A)
15500 Murray (A)
15850 Murrumbidgee {A)
15850 Muswellbrook (A)
15700 Nambucca (A)
15750 Narrabri (A}
15800 Narrandera (A)
15850 Narromine (A}
15900 Newcastle (C)
15950 North Sydnay (A)
16100 Oberon {A)
16150 Orange (C)
16180 Palerang (A)
16200 Parkes (A)
16250 Parramatta (C)
16350 Penrith {C)
18370 Pittwater (A)

18380 Port Macguarie-Hasiings (A)

18400 Port Stephens (A)
18470 Queanbeyan (C)
168850 Randwick {C)

16813 Richmond Valley (A}
16650 Rockdale (C)

16700 Ryde (C)

16900 Shellharbour (C)
16950 Shealhaven (C)
17000 Singleton (A}

17050 Snowy Rivar (A)
17100 Strathfield {A)
17150 Sutherland Shire (A)
17200 Sydney (C)

17310 Tamworth Regional (A}
17350 Temora (A)

17400 Tenterfleld (A)
17420 The Hilis Shire (A)
17450 Tumbarumba (A)
17600 Tumut Shire (A)

3656
12079
4393
4953
3574
62324
2940
99174
156862
13221
78828
16078
1492
5881
28128
19893
55792
109279
9231
6470
188985
31524
11014
52196
42770
20142
180172
7480
3006
87443
39737
78448
22300
13415
27462
6966
2262
15789
18642
12944
5887
6583
148542
62300
5027
38049
14345
14589
166935
178489
571711
72700
64779
37992
129015
22058
97291
103039
63587
92784
22727
7509
35222
210759
168523
56340
5758
6804
169810
3364
10938

945
036
921
934
933
1017
915
g72
1106
1123
1018
912
983
932
876
1050
1051
1155
902
934
985
1130
038
1105
946
918
968
913
283
986
1125
1043
951
917
1138
967
919
959
891
940
912
922
991
1126
960
971
1091
933
996
289
1114
957
970
1051
1063
888
1001
1067
961
944
1007
1031
1044
1083
1051
949
937
Q07
1128
944
936

213
163
111
154
150
448

97
309
546
553
450

92
356
147

47
503
505
563

70
155
369
558
176
545
216

293
83
358
371
554
492
234
103
559
285
109
252
60
185
a1
16
387
555
255
308
537
151
400
380
550
249
303
506
817
58
410
520
261
210
422
473
495
531
504
228
168
77
556
201
160




2033.0.55.001 - Socio-economic Indexes for Areas (SEIFA), Data Cube only, 2011
Refeased at 11.30am (Canberra time) 18 July 2013

Table 3. Local Government Area (LGA) Index of Relative Socio-economic Disadvantage, 2011

2011 Local Ranking within Au
Government Area Usual Resident -
Code (LGA) 2011 Local Government Area Name (LGA) Population Score Rank

10050 Albury {C) 47851 979 288
10110 Armidale Dumaresq (A} 24122 987 325
10150 Ashfield (A) 41216 1015 427
10200 Auburn (C) 73744 917 86
10250 Ballina (A) 39283 989 337
10300 Balranald (A) 2284 946 160
10350 Bankstown (C) 1823686 932 118
10470 Bathurst Regional (A) 38514 991 347
10550 Bega Valley (A) 31951 269 252
10600 Bellingen {A) 12524 950 179
10650 Berrigan {A} 8067 954 197
10750 Blacktown (C) 301125 968 249
10800 Bland (A) 5868 875 269
10850 Blaynay (A) 6980 082 304
10900 Blue Mountains (C} 75930 1039 483
109850 Bogan (A) 2897 946 159
1100C Bombala (A) 2411 952 192
11050 Bocrowa (A} 2397 964 235
11100 Botany Bay (C} 39378 976 274
11150 Bourke (A) 2870 3933 121
11200 Brewarrina {A) 1767 788 34
11250 Broken Hill {C) 18521 900 63
11300 Burwood {A) 32428 996 367
11350 Byron (A} 29233 77 278
11400 Cabonne (A) 12836 10C0 387
11450 Camden (A} 56724 1047 500
11500 Campbelltown (C) 145938 945 156
11520 Canada Bay {A} 75750 1087 528
11550 Canterbury (C) 137408 922 94
1160C Carrathoo! (A) 2580 968 253
1170C Central Darling {A} 1989 824 37
11720 Cessnock (C) 50818 936 125
11730 Clarence Vailey {A) 49681 919 89
11750 Cobar (A} 4727 957 208
11800 Coffs Harbour {C) 68428 958 216
11860 Conargo {A) 1535 1040 488
12000 Coolamen (A) 4107 75 271
12050 Cooma-Mecnaro (A) 9767 991 345
12150 Coonamble (A) 4039 880 48
12200 Ccotamundra (A) 7344 942 141
12300 Corowa Shire (A) 10097 968 245
12350 Cowra [A) 12155 928 107
12500 Deniliquin {A) 7125 942 142
12600 Dukbo (C) 38828 977 280
12700 Dungog {A) 8318 989 334
12750 Eurobedalla (A) 35773 956 205
12880 Fairfield {C) 187793 854 39
12900 Forbes (A) 9165 947 165
12950 Gilgandra (A} 4355 a1 78
13010 Glen Innes Savern (A) 8658 g22 93
13080 Gloucester (A} 4867 851 182
13100 Gosford (C) 162460 1006 401
13310 Goulburn Mulwares (A) 27453 951 184
13320 Great Lakes (A} 34435 932 120
13340 Greater Hume Shire (A} 9814 989 340
13380 Greater Taree (C) 46551 914 80
13480 Griffith (C) 24380 964 234




13500 Gundagai (A)
13850 Gurnedah {A)
13850 Guyra (A)

13660 Gwydir (A)

13700 Harden (A}
13800 Hawkesbury (C)
13850 Hay (A}

13950 Holroyd (C)
14000 Hornsby {A)
14100 Hunters Hiil {A)
14150 Hurstville (C)
14200 Inverell (A}

14250 Jerilderie (A)
14300 Junee (A)

14350 Kempseay [(A)
14400 Kiama (A}

14450 Kogarah {C)
14500 Ku-ring-gai (A)
14550 Kyogle (A)

14600 Lachlan {A)
14650 L.ake Macquarie (C)
14700 Lane Cove (A)
14750 Leeton (A)

14800 Leichhardt (A)
14850 Lismore (C)
14870 Lithgow (C)
143800 Liverpocl (C}
14920 Liverpool Plains (A)
14950 Lockhart (A)
15050 Maitland (C)
15150 Manly (A)

15200 Marrlckville (A}
15270 Mid-Westemn Ragional (A)
15300 Morae Plains (A)
15350 Mosman (A}
15500 Murray (A)

15550 Murrumbidgee (A}
15650 Muswellbrook (A)
15700 Nambucca (A)
15750 Narrabri (A)
15800 Narrandera (A)
15850 Narromina (A}
15900 Newcastle (C)
16850 North Sydney (A)
16100 Oheron (A}

16150 Orange (C)

16180 Palerang (A)
16200 Parkes (A)

168250 Parramatta (C)
16350 Penrith (C)

18370 Pittwater (A)
18380 Port Macquarie-Hastings (A}
18400 Pert Stephens {A)
18470 Queanbayan (C)
16550 Randwick (C)
16610 Richmond Valley {A)
18650 Rockdale (C)
18700 Ryde (C)

16900 Shellharbour (C)
1695¢ Shoalhaven (C)
17000 Singleton (A)
17050 Snowy River (A)
17100 Strathfleld (A)
17150 Sutherland Shire (A)
17200 Sydney (C)

17310 Tamworth Regicnal (A}
17350 Temora (A)

17400 Tenterfleld {A)
17420 The Hills Shire (A)
17450 Tumbarumba {A})
17500 Tumut Shire (A)

3e5e
12079
4393
4953
3574
62324
2940
899174
156862
13221
78828
18078
1492
5881
28128
19983
55792
109279
9231
6470
188985
31524
11014
52196
42770
20142
180172
7490
30C6
67443
39737
76448
22300
13415
27482
6966
2282
15789
18642
12844
5897
6583
148542
62300
5027
38049
14345
14589
166935
178489
57171
72700
84779
37992
129015
22088
97291
103039
63587
92784
22727
7509
35222
210758
169523
56340
5758
6804
169810
3364
10838

962
947
g3
840
942
1020
927
968
1085
1082
1007
921
998
942
880
1055
1036
1121
907
038
995
1107
954
1079
953
924
951
921
999
993
1099
1022
962
915
1111
988
028
968
900
953
925
927
994
1105
9786
77
1082
944
284
996
1094
969
a80
1046
1043
900
991
1050
969
955
1013
1050
1022
1075
1020
ae0
956
N6
1101
954
951

228
164
113
135
145
442
104
238
545
548
404
92
377
144
49
512
478
563
74
131
363
557
200
537
193
96
181
91
383
353
554
444
227
83
559
331
108
248
64
195
99
102
359
556
278
279
541
150
314
371
549
254
295
498
493
62
348
508
250
201
420
508
448
532
440
223
204
84
555
198
183
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Table 4. Local Government Area (LGA) Index of Economic Resources, 2011

2011 Local Ranking within Au
Government Area Usual Resident -
Code (LGA) 2011 Local Government Area Name (LGA) Population Score Rank

10050 Albury (C) 47851 064 180
10110 Armidale Dumaresq (A) 24122 954 137
10150 Ashfield {A) 41216 962 167
10200 Auburn (C) 73744 931 86
10250 Ballina (A) 39263 988 303
10300 Balranald {A} 2284 069 207
10350 Banrkstown {C) 182366 961 165
10470 Bathurst Regional {A) 38514 994 339
10650 Bega Valiey (A} 31951 974 237
10600 Bellingen (A) 12524 957 145
10650 Barrigan (A) 8067 985 184
10750 Blacktown {C) 301125 995 347
10800 Bland (A) 58686 097 356
10850 Blayney (A} 8980 1068 409
10800 Blue Mountains (C) 75930 1030 472
10950 Bogan (A) 2897 960 156
11000 Bombala (A} 2411 970 216
11050 Boorowa (A) 2397 985 299
11100 Botany Bay (C) 39378 962 172
11150 Bourke (A) 2870 924 74
11200 Brewarrina (A} 1787 793 35
11250 Broken Hill {C} 18521 917 81
11300 Burwood {A) 32428 956 144
11350 Byron (A} 29233 957 197
11400 Cabonne (A) 12836 1027 464
11450 Camden (A) 56724 1094 552
11500 Campbeslitown (C) 145938 969 208
11520 Canada Bay (A) 75750 1030 475
11550 Canterbury (C) 137406 933 8%
11600 Carrathool (A} 2580 284 280
11700 Central Darling (A) 1889 843 38
11720 Cessnack (C) 50818 972 228
11730 Clarence Valley (A) 45681 845 113
11750 Cobar (A) 4727 871 220
11800 Coffs Harbour (C) 68428 960 157
11860 Conargo (A) 1535 1063 519
12000 Coolamon {A) 4107 1000 367
12050 Cooma-Monaro (A) 9767 987 307
12150 Coonamble (A} 4039 916 80
12200 Cootamundra {(A) 7344 965 182
12300 Corowa Shire (A) 10897 978 259
12350 Cowra (A) 12155 950 128
12500 Deniliquin (A) 7125 948 122
12600 Dubbo (C) 38826 985 300
12700 Dungog (A) 8318 1020 445
12750 Eurobodaita (A) 35773 962 171
12850 Fairfield (C) 187793 938 96
12900 Forbes (A) 9165 980 162
12950 Gilgandra (A) 4355 948 115
13010 Glen Innes Severn (A} 8658 943 106
13080 Gloucester (A) 4887 974 235
13100 Gosford (C) 162460 1004 389
13310 Goulburn Mulwarse (A) 27453 971 219
13320 Great Lakes (A) 34435 953 132
13340 Greater Hume Shire {A) 9814 1010 412
13280 Greater Taree (C} 48551 942 103
13450 Griffith {C) 24380 977 255




13500 Gundagal (A)
13550 Gunnedah {A)
13650 Guyra (A}

13880 Gwydir (A)

13700 Harden (A}

13800 Hawkesbury (C)
13850 Hay (A}

13950 Holroyd {C)
14000 Hornsby {A)
14100 Hunters Hill (A)
14150 Hurstville (C)
14200 Inverell {A)

14250 Jerilderie (A)
14300 Junee (A)

14350 Kempsey {A)
14400 Kiama {A)

14450 Kogarah (C)
14500 Ku-ring-gai (A)
14550 Kyogle (A}

14600 Lachian (A)
14880 Lake Macquarie (C)
14700 Lane Cove (A)
14750 Leston {A)

14800 Leichhardt (A)
14850 Lismorg (C)
14870 Lithgow (C)
14800 Liverpool (C)
14820 Liverpeol Plains {A)
14850 Lockhart (A}
15050 Maitland {C)
15150 Manly (A)

15200 Marrickville (A)
15270 Mid-Western Regional (A)
15300 Moree Plains (A}
15350 Mosman (A)
15500 Murray [A)

15550 Murrumbidgee (A)
15650 Muswellbrook {A)
15700 Nambucca (A)
157680 Narrabri (A)
15800 Narrandera (A)
15850 Narromine (A)
15900 Newcastle {C)
15950 North Sydney (A)
16100 Oberon (A)

16150 Orange (C)

16180 Palerang (A)
16200 Parkas (A)

16250 Parramatia {C)
16350 Pernrith (C)

16370 Pittwater (A}
16380 Pert Macguarie-Hastings (A)
16400 Port Stephens (A)
16470 Queanbeyan (C)
16550 Randwick {C)
16610 Richmond Valley (A)
16650 Rockdale (C)
16700 Ryde (C)

16900 Shellharbour (C)
18950 Shoalhaven (C}
47000 Singleton (A)
17050 Snowy River (A)
17100 Strathfield (A)
17150 Sutherland Shire (A)
17200 Sydney (C)

17310 Tamweorth Regional (A)
17350 Temora (A)

17400 Tenterfield {A)
17420 The Hills Shire (A)
17480 Tumbarumba (A)
17500 Tumut Shire (A}

3656
12079
4393
4953
3574
62324
2040
99174
156862
13221
78828
18078
1492
5881
28126
19993
55792
109279
9231
6470
188985
31524
11014
52196
42770
20142
180172
7490
3006
67443
38737
768448
22300
13415
27482
6266
2282
15789
18642
12944
5897
6583
148542
82300
5027
38049
14345
14589
166935
178469
57171
72700
64779
37992
129015
22058
97291
103039
63587
92784
22727
7509
36222
210759
169523
56340
5758
6804
169810
3364
10938

002
968
964
968
987
1046
945
963
1083
1078
994
947
1005
974
924
1046
1018
1128
937
959
1003
1071
978
1027
950
054
1002
957
1018
1014
1058
069
984
929
1065
965
950
894
924
966
948
951
965
1002
1006
984
1109
957
959
1018
1109
975
298
1048
980
940
978
1012
906
969
1048
1025
987
1076
894
a74
069
937
1129
280
970

333
201
176
199
196
504
112
174
847
542
337
119
302
239
72
505
444
563
94
154
385
538
249
463
129
135
381
148
440
427
524
211
288
81
531
348
152
338
73
193
121
131
186
379
398
292
561
148
153
441
560
245
350
509
271
o7
261
417
351
213
510
455
310
541
53
238
242
92
564
272
217
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Table 5. Local Government Area (LGA) Index of Education and Occupation, 2011

2011 Local Ranking within Au
Government Area Usual Resident -
Code {LGA) 2011 Local Government Area Name (LGA) Population Score Rank

10050 Albury (C) 47851 962 300
10110 Armidale Dumaresq (A} 24122 1034 475
10150 Ashfield (A) 41218 1002 515
10200 Auburn (C) 73744 1001 429
10250 Ballina (A) 39283 985 385
10300 Balranald (A} 2284 930 161
10350 Bankstown (C} 182366 966 310
10470 Bathurst Regional (A) 38514 o977 359
10550 Bega Valtey (A) 31951 952 257
10800 Bellingen (A) 12524 980 370
10650 Berrigan (A} 8067 942 217
10750 Blacktown (C) 301125 954 267
10800 Bland {A) 5868 953 266
10850 Blayney (A) 6980 950 251
10800 Biue Mountains (C) 75830 1085 498
10850 Bogan (A) 2897 939 197
11000 Bombala (A) 2411 943 226
11050 Boorowa (A} 2357 976 355
11100 Botany Bay (C) 39378 1004 436
11150 Bourke (A} 2870 993 404
1120C Brewarrina {A) 1767 921 116
11250 Broken Hill {C) 18521 887 34
11300 Burwood (A) 32428 1084 510
11350 Byron (A) 29233 1029 468
11400 Cabonne (A} 12836 980 ar
11450 Camden (A) 58724 994 411
11500 Campbelitown () 145338 923 122
11520 Canada Bay (A) 75750 1119 531
11550 Canterbury (C) 137406 933 381
11600 Carrathool (A) 2580 954 270
11700 Central Darling (A) 1988 915 97
11720 Cessnock (C) 50818 878 29
11730 Clarence Valley (A} 49681 904 57
11750 Cobar (A} 4727 905 68
11800 Coffs Harbour (C) 68428 952 256
11880 Conargo (A) 1535 1076 505
12000 Coolamon (A) 4107 968 325
12050 Coema-Menaro (A) 9787 973 344
12150 Cocnamble (A} 4039 935 187
12200 Cootamundra (A) 7344 923 128
12300 Corowa Shira (A) 10997 912 87
12350 Cowra (A) 12155 923 126
12500 Deniliquin {A) 7125 928 146
12600 Dubbo {C) 38828 947 235
12700 Dungog {A) 8318 956 279
12750 Eurcbodalia (A) 35773 240 204
12850 Fairfleld (C) 187793 913 90
12900 Forbes (A) 9185 942 223
12950 Gilgandra (A} 4355 945 231
13010 Glen innes Severn {A) 8658 933 178
13050 Glaucester (A) 4867 933 178
13100 Gosford (C) 162480 997 422
13310 Goulburn Mulwaree (A) 27453 932 172
13320 Great Lakes (A) 34435 918 105
13340 Greater Hume Shire (A) 2814 966 320
13380 Greater Taree (C) 458551 809 77
13450 Griffith {C) 24380 923 125




13500 Gundagai (A}
13550 Gunnedah (A)
13850 Guyra (A)

13660 Gwydir (A)

13700 Harden (A)

13800 Hawkesbury (C)
13850 Hay {A)

13850 Holroyd {C)
14000 Hornsby (A)
14100 Hunters Hill (A)
14150 Hurstville (C)
14200 Inverell (A}

14250 Jerllderia (A)
14300 Junee {A)

14350 Kempsey (A)
14400 Kiama (A)

14450 Kogarah (C}
14500 Ku-ring-gai (A)
14550 Kyogle (A)

14600 Lachian (A)
14650 Lake Macquarie (C)
14700 Lane Cove (A)
14750 Leston (A}

14800 Leichhardt (A)
14850 Lismora (C)
14870 Lithgow (C)
14900 Liverpool (C)
14920 Liverpool Plains (A)
14950 Lockhart (A}
15050 Maitland (C)
15150 Manly (A)

15200 Marrickville {A)
15270 Mid-Western Regionai (A)
1830C Morae Plains (A)
15350 Mosman [A)
15500 Murray (A)

1555C Murrumbidgee (A)
15650 Muswelibrool (A)
15700 Nambucca (A}
15750 Narrabri (A}
15800 Narrandera (A)
15850 Narromine (A)
15800 Newcastle (C)
15850 North Sydney (A}
16100 Obaron (A}

16150 Orange (C)

16180 Palerang (A)
16200 Parkes (A)

16250 Parramatta (C)
16350 Panrith (C)

16370 Pittwater (A)
16380 Port Macquarie-Hastings (A)
16400 Port Stephens (A)
16470 Queanbeyan {C)
16550 Randwick (C}
t1661¢ Richmond Valley (A)
16650 Rockdale (C)
16700 Ryde (C)

16900 Shellharbour (C)
16850 Shoalhaven (C)
17000 Singleton (A}
17050 Snowy River (A}
17100 Strathfield (A}
17150 Sutherfand Shire (A)
17200 Sydney (C)

17310 Tamworth Regional {A}
17350 Temora (A)

17400 Tenterfield (A)
17420 The Hills Shire (A}
17450 Tumbarumba (A}
17500 Tumut Shire (A)

3656
12079
4393
4953
3574
62324
2940
99174
156862
13221
78828
16078
1402
5881
28126
10993
55792
100279
9231
6470
188985
31524
11014
52196
42770
20142
180172
7490
3006
67443
39737
76448
22300
13415
27462
6968
2282
15789
18642
12944
5897
6583
148542
62300
5027
38049
14345
14580
186935
178460
57171
72700
84779
37992
129015
22058
97291
103039
63587
92784
22727
7509
35222
210759
168523
56340
5758
6804
168810
3364
10938

928
918
028
958
949
872
820
089
1122
1168
1037
916
806
922
890
1081
1074
177
941
962
960
1174
918
1170
968
883
956
808
081
945
1169
1112
932
929
1194
950
930
893
07
928
920
839
1611
1202
923
961
1072
931
1037
938
1105
952
240
1032
1114
877
1024
1107
95
841
925
1021
1094
1057
1154
835
933
935
1104
934
912

144
100
151
285
243
343
112
396
532
549
478
99
418
120
38
489
504
558
214
328
289
554
103
551
327
32
280
73
375
229
550
526
173
153
562
249
163
41
7
152
110
201
455
584
130
288
502
165
477
183
524
259
207
472
s27
27
484
525
g8
212
134
462
516
404
542
185
179
182
521
180
86
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Table 6. Local Government Area (LGA} Excluded Areas, 2011

2011 Local
Government Area Usual Resident
Code (LGA) 2011 Local Government Area Name (LGA) Population
89389 Unincorp. Other Territories 2997

® Commenwealth of Australia 2013




Annexure “E” — Notices of Commencement




LA&S

Lawyers & Consuifants

Our Ref. DM:EY:2016067
Your Ref;

14 Cctober 20186

The General Manager
Newcastle City Councll
PO Box 489
Newcastle NSW 2300

Dear General Manager,

Flemington Investments Pty Ltd — Proposed Gaming Machine Threshold Increase
Premises: 24 Kokera Street, Wallsend NSW 2287, known as Winners Circle
Wallsend

We act for the abovementioned applicant and in accordance with the consuitation
requirements of the Gaming Machines Act 2001 and Gaming Machines Regulation
2010 we hereby notify you that on 14 December 2016 an application {o increase the
gaming machine threshold of the Winners Circle Wallsend hotel will be submitted to the
Independent Liquor and Gaming Authority. The application is to increase the threshold
by 10 to the maximum gaming machine threshold permitted of 30.

Should you wish to make any submissions please contact us within 60 days of this
notice.

Yours faithfully
LAS yers & Consultants

Elligl'Yoo

Suite 467, 317-321 Castlereagh Street Sydney NSW 2000
PO Box K1077 Haymarket NSW 1240
T: (02) 9280 4599 F: (02) 9281 6077 E: admin@laslawyers.com.au W: www.laslawyers.com.au

DEM Law Pty Limited T/A LAS Lawyers and Consultants (ABN 17 153 394 855)
Liability limited by a scheme approved under Professional Standards Legislation.




Lawyers & Consultants

Our Ref: DM:EY.2016067
Your Ref:

14 October 2016

The Licensing Division
Newcastle City LAC

Corner of Church & Watt Streets
Newcastle NSW 2300

Dear Officer,

Flemington Investments Pty Lid — Proposed Gaming Machine Threshold Increase
Premises: 24 Kokera Street, Walisend NSW 2287, known as Winners Circle
Wallsend

We act for the abovementioned applicant and in accordance with the consultation
requirements of the Gaming Machines Act 2001 and Gaming Machines Regulation
2010 we hereby notify you that on 14 December 2016 an application to increase the
gaming machine threshold of the Winners Circle Wallsend hotel will be submitted to the
Independent Liquor and Gaming Authority. The application is to increase the threshold
by 10 to the maximum gaming machine threshold permitted of 30.

Should you wish to make any submissions please contact us within 60 days of this
notice.

Yours faithfully
LAS Lagwyers & Consultants

S R e R e

Suite 467, 317-321 Castlereagh Street Sydney NSW 2000
PO Box K1077 Haymarket NSW 1240
T: (02) 9280 4599 F: {02) 9281 6077 E: admin@!laslawyers.com.au W: www.laslawyers,com.au

DRM Law Pty Limited T/A LAS Lawyers and Consultants (ABN 17 133 394 855}
Liability limited by a scheme approved under Professional Standards Legislation.



Lawyers & Consultants

Qur Ref DNM:EY:2016067
Your Ref:

14 October 2016

The General Manager

NSW Council of Social Service
52-58 William Street
Woolloomooloo NSW 2011

Dear Manager,

Flemington Investments Pty Ltd — Proposed Gaming Machine Threshold Increase
Premises: 24 Kokera Street, Wallsend NSW 2287, known as Winners Circle
Wallsend

We act for the abovementioned applicant and in accordance with the consultation
requirements of the Gaming Machines Act 2001 and Gaming Machines Regulation
2010 we hereby notify you that on 14 _December 2016 an application to increase the
gaming machine threshold of the Winners Circle Wallsend hotel will be submitted to the
Independent Liquor and Gaming Authority. The application is to increase the threshold
by 10 to the maximum gaming machine threshold permitted of 30.

Should you wish to make any submissions please contact us within 60 days of this
notice.

Yours faithfully
LASZLwyers & Consultants

Elli# Yoo

Suite 467, 317-321 Castlereagh Street Sydney NSW 2000
PO Box K1077 Haymarket NSW 1240
T: (02) 9280 4599 F: (02) 9281 6077 E: admin@laslawyers.com.au W: www.laslawyers.com.au

DRM Law Pty Limited T/A LAS Lawyers and Consultants (ABN 17 153 394 §55)
Liability limited by a scheme approved under Professional Standards Legislation.




L&S

Lawyers & Consilfiants

Our Ref: DM:EY:2016067
Your Ref:

14 October 2016

The Apprapriate Person
Hunter New England Health
Lookout Road

New Lambton NSW 2305

Dear Madam/Sir,

Flemington Investments Pty Ltd - Proposed Gaming Machine Threshold Increase
Premises: 24 Kokera Street, Wallsend NSW 2287, known as Winners Circle
Wallsend

We act for the abovementioned applicant and in accordance with the consultation
requirements of the Gaming Machines Act 2001 and Gaming Machines Regulation
2010 we hereby notify you that on 14 December 2016 an application to increase the
gaming machine threshold of the Winners Circle Wallsend hotel will be submitted to the
Independent Liquor and Gaming Authority. The application is to increase the threshold
by 10 to the maximum gaming machine threshold permitted of 30.

Should you wish to make any submissions please contact us within 60 days of this
notice.

Yours faithfully
LAS } awyers & Consultants

Suite 467, 317-321 Castlereagh Sireet Sydney NSW 2000
PO Box K1077 Haymarket NSW 1240
T:(02) 9280 4599 F: (02) 9281 6077 E: admin@laslawyers.com.au W: www .laslawyers.com.au

DRM Law Pty Limited T/A LAS Lawyers and Consultants (ABN 17 153 394 835)
Liability limited by a scheme approved under Professional Standards Legislation,




LAS

Lawyers & Consuftants

Our Ref: DM:EY:2016067
Your Ref:

14 October 2016

The Appropriate Person
Wesley Gambling Counselling
15 Denison Street

Newcastle West NSW 2302

Dear Madam/Sir,

Fiemington Investments Pty Ltd — Proposed Gaming Machine Threshold Increase
Premises: 24 Kokera Street, Wallsend NSW 2287, known as Winners Circle
Wallsend :

We act for the abovementioned applicant and in accordance with the consultation
requirements of the Gaming Machines Act 2001 and Gaming Machines Regulation
2010 we hereby notify you that on 14 December 2016 an application to increase the
gaming machine threshold of the Winners Circle Wallsend hote! will be submitted to the
Independent Liquor and Gaming Authority. The application is to increase the threshold
by 10 to the maximum gaming machine threshold permitted of 30.

Should you wish to make any submissions please contact us within 60 days of this
notice.

Yours faithfully
LAS Lgwyers & Consultants

.

Suite 467, 317-321 Castlereagh Street Sydney NSW 2000
PO Box K1077 Haymarket NSW 1240
T: (02) 9280 4599 F: (02) 5281 6077 E: admin@laslawyers.com.au W www.laslawyers.com.au

DRM Law Pty Limited T/A LAS Lawyers and Consultants (ABN 17 153 394 855)
Liability limited by a scheme approved under Professional Standards Legislation.




LAS

Lawyers & Consultants

Qur Ref: DM:EY:2016067
Your Ref:

14 October 2016

The Appropriate Person
Mission Australia Gambling Counselling
1/239 King Street |
Newcastle West NSW 2302

Dear Madam/Sir,

Flemington Investments Pty Ltd ~ Proposed Gaming Machine Threshold Increase
Premises: 24 Kokera Street, Wallsend NSW 2287, known as Winners Circle
Wallsend

We act for the abovementioned applicant and in accordance with the consuitation
requirements of the Gaming Machines Act 2001 and Gaming Machines Regulation
2010 we hereby notify you that on 14 December 2016 an application fo increase the
gaming machine threshold of the Winners Circle Wallsend hotel wilt be submitted to the
Independent Liquor and Gaming Authority. The application is to increase the threshold
by 10 to the maximum gaming machine threshold permitted of 30.

Should you wish to make any submissions please contact us within 60 days of this
notice.

Yours faithfully
LAS |kawyers & Consultants

e T R AT S e S A S
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Suite 467, 317-321 Castlereagh Street Sydney NSW 2000
PO Box K1077 Haymarket NSW 1240
T: (02) 9280 4599 F: (02) 9281 6077 E: admin@laslawyers.com.au W: www.laslawyers.com.au

DRM Law Pty Limited T/A LAS Lawyers and Consultants (ABN 17 153 194 855)
Liability limited by a scheme approved under Professional Standards Legistation.
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